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In stock: 


Grey, Fawn, Woaterlily, 


Pastel Green and Pink 


o © ial 


AS A BADGER BRUSH 


TOUGH 


AS A 5-DAY BEARD 


NON-SLIP 
QUARTERLINING 


TOUGH because it's not surface-flocked. 
Made by an exclusive process which first 
buries the flock in a tough rubberous com- 
pound and then mechanically suedes the 
surface to the permanent gentle softness of 
antelope. NEW because of a brand new 
formula that makes possible uniform pro- 
duction of lush colors without mottle. 


Velvety soft, easy to look at, and so abra- 
sion-resistant that it can't wear naked. 
Sample it, abrade it — wet or dry — with 
a key or coin, and see for yourself. 


Magnify Kafsuede and the best gen- 
vine split you can find. Honors will 
go to Kafsuede for superior uniform- 


ity of color and surface texture. 


STEDFAST RUBBER COMPANY, INC. 
Mattapan, Boston, Mass. 
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BEGGS & COBB, inc. 
TANNERS OF SIDE UPPER LEATHER 
BOSTON, MASSACHUSETTS 


There's been a let of talk about clickers lately; 
whether to buy them outright or to rent them. We 
say, however, regardless of what you have in mind, 
it will pay you to compare before you choose. 


Before you make up your mind about clickers, let's 
see what makes the BATA CLICKERS different from 
other clickers. The new Bata Clickers Mk. | have... 


POWER TRIPPING, a new tripping device, that 

yactually reduces tripping effort by 75%. The 
result? Less fatigue, more speed and increased 
output! 


LOW COST. When you figure cost, output and long 
range performance of this outright-purchase clicker, 
you'll realize that your savings are considerable! 


LOW MAINTENANCE COST, TOO. One of our cus- 
tomers now operating more than 40 Bata Clickers 
elis us that each Bata clicker has cost him less 
an $1.00 per month in service and parts! 40 
ears of manufacturing clickers and other shoe 
machinery is our guaranty that you too, can have 
low cost maintenance. 


REDUCED NOISE AND VIBRATION. Noise causes 
fatigue. Fatigue reduces output. Bata Clickers 
have been constructed with this in mind. Every 
effort has been made to eliminate or reduce noise 
of the Bata clicker and the result is a machine 
with a noise level considerably lower than other 
similar machines! 


Shock to floor and operator and vibration has been 
greatly reduced with the result that 99 of 100 Bata 
clickers can be installed without the aid of shock 
absorbers. 


Write to-day fer full information on this cost- 
reducing, output-increasing clicker. 


Pee es 
ge. 


CLICKERS 
the New in Shoemachinery  ezrziscisstmrss 


BATA ENGINEERING °°°srcats.tenco””""” BATAWA, ONTARIO, CANADA 


Column has thrust 
ball bearing which reduces friction consider- 
ably, when machine is jammed. In most 
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Fiywheel can be 
removed without wheel puller, of 
course. Clutch parts, too can 
easily be exchanged. a> 


Bata’s reliable 
Clutch is now operating on more 
than 5000 clickers throughout the 


word. => 


A slight 
pressure on the handle is all you : by ki Made from special Aluminum 
have to do IN ANY POSITION OF ; Alloy this Cutting Beam is 


THE SWINGING BEAM. durable, yet easy to swing. Ball 
4 Bearings in Column aid in 


| 5 Gm reducing friction. 


ENGINEERING 


DIVISION OF BATA SHOE CO. of Canada Ltd., 
BATAWA, ONTARIO, CANADA. 


| WISH YOU TO... 
{_] send me full information {_] have your representative call 


[_] tell me about your 30-days trial plan. 
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tisotenw 3 0 FHTS! 


Expensive drought. |t cost the So-Lo 
Marx ‘'totes’’ Co. some $10,000 plus 
headaches when a severe drought re 
cently hit Twightwee, Ohio, the vil 
lage where the So-Lo Marx plant 
located, The village ran out of water, 
and sanitation and crop facilities 
were threatened. The company of 
fered free use of its water supply. 
But the village drained off so much of 
the water that the company’s produc 
tion of its rubber footwear was forced 
to be shut off for almost a week, with 
serious delays in shipments to store: 
In gratitude, the village presented 
head man Joe J. Marx with the key 
to the city. " Marx said that despite 
the cost and headaches, it was all 
worth it, 


Heroes’ reward. |t doesn't pay to 
become a big shot in Red Russia. 
Nine of 11 Russian Cabinet minister 
who held office in 1936 have been 
shot; 5 out of 7 presidents of the last 
Central Executive Committee, like 
wise; 43 of the 53 secretaries of the 
Communist Party Central Organiza 
tion have been executed; |5 of 27 top 
Commies who drafted the 1936 Con 
stitution met the firing squad; 70 out 
of 80 members of the Soviet War 
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THE FRONT COVER of this week's 
issue of Leather and Shoes is an or- 
iginal oil painting by Mrs. Betty Ma- 
son, fashion coordinator for Interna- 
tional Shoe Company. Published here 
for the first time, the painting was 
inspired by Mrs. Mason's extensive 
background in creative styling and 
footwear fashion. 





All the shoe sketches in the style 
ection of this issue were drawn by 
3arbara Newhall, Boston. 
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Forget two. Researchers at 

versity « f California find that 
three { nger thumb, index and mid 
dle do most of the work of the hana. 
The other two are relatively unimpor 
tant. They say this finding may have 
a strong influence on the future of 
glove de ign. For example gloves 
apparently restrict hand activity by 


sensitivity. So 


reducing finger tne 
princir le of the cat's claw may be 
used in glove for industry ina Tne 


armed servi es. 


Pare nt 


a non 


Shoes for Korea. [he Foster 
Plan for War Children, Inc. 
profit, non-sectarian organization, ha 
begun a drive in the hope of accumu 
lating 500,000 pairs of shoes for the 
destitute children of South Korea 
The objec tive, however, is to provide 
these kids with native shoes rather 
than American-made leather shoes. 
The native product, a canvas-rubber 


type, is said to withstand the loca 


climate better. 
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BINDING SERVICE 


Rotary's Complete Binding Service in- 
cludes ROTARY BINDING, ROTARY 
FRENCH CORDING MACHINE and 
ELECTRIC POINT HEATING UNIT, 
and ROTARY SERVICE . . . the prod- 
uct, the machines and the men to help 
you solve all your binding problems. 


ROTARY MACHINE COMPANY, INC. 


184 MARKET STREET LYNN, MASS. 
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EDITORIAL 


Fashion Turnover Isnt Enough: 
Fashion Merchandising Needed 


Fashion Must Have Purpose 


And Be Merchandised With 


A Reason For Being That Creates A Reason For Buying 


\ 

our fresh concepts of footwear 
and iis relation to fashion are be- 
ginning to jell and emerge from the 
shoe industry. A lot of shoe men 
are doing a lot of thinking about it. 

The self-probing questions are 
summing up something like this: 
What makes Sammy run? Where's 
all this helter-skelter about “fashion 
turnover” getting us? What are we 
trying to accomplish with all this 
creative talent and its vast multitude 
of end products? Why aren't the 
paths of direction more clear-cut, the 
efforts more coordinated? And most 
important of all--are we getting the 
most out of what we're doing, or 
trying to do, with fashion? 

This isn’t abstract, up-in-the- 
clouds thinking. It’s the healthy 
functioning of probing minds that 
have pulled up to a halt to do some 
hard second-look thinking about one 
of the most vital ingredients in this 
business: fashion. 


If you analyze it from a realistic 
standpoint of economics, it comes 
out something like this. The indus- 
try’s “problem” isn’t production or 
technology or labor or supplies or 
costs or prices. For example, the in- 
dustry is geared to produce 700-800 
million pairs of shoes if needed. 
There’s an ample pool of skilled la- 
bor. Materials are in abundant 
supply. There’s little or no complaint 
about shoe prices. 

No, the real 
perennial one, as with most indus- 
tries--is selling. Now, that conclu- 
sion seems so obvious and simple 
that it could be classified as a hack- 
neyed platitude. But let’s take a 
further look—especially in relation 
to our basic theme of fashion. 

It’s estimated that if people bought 
shoes solely to furnish basic needs, 
our per capita consumption level 
would be around 1.5 pairs instead 
of three pairs. In short, only about 
250 million of the current annual 
output of 500 million pairs would be 
“necessary.” 

But people do buy 500 million 
airs. So how come the reason for 
neers the “extra” 250 million 


problem—and a 


Primarily fashion. And the 


pairs? 
turnover of 


motivating 
fashion. But 
fashion turnover? 
sumer demand it? 
dustry inspire it? 


force is 
who motivates this 
Does the con- 
Or does an in- 


Hold tight now because we're 
moving toward the center of the 
whirlpool. The experts—and in this 
case they appear to be quite right 
say that fashion turnover is both 
consumer-made and industry-made. 
And it applies to virtually all con- 
sumer industries. A 1952 
Buick is, for all practical purposes, 
as good as the 1954 model. There’s 
only one basic difference: style or 
fashion. The automotive industry 
creates the new fashion car to inspire 
new purchases, and the consumer 
comes to market because he is recep- 
tive to the new model. He is put into 
a receptive mood by the seller—but 
at the same time he wants and likes 
to be in that receptive mood. 

Now, apparel plays a very im- 
portant role here because it’s so 
closely associated with personal ap- 
pearance and its relation to making 
a good impression on others. And 
shoes, of course, are part of apparel. 


goods 


But we come to a point of 
irony in our story. Each year the 
shoe industry introduces an_ esti- 
mated 300-400 thousand “new” 
styles shoes with changes in pat- 
terns or materials or lasts or colors 
or designs, etc., though not neces- 
sarily new in the sense of being 
original, Well over a million (and 
perhaps closer to two million) shoe 
sketches are drawn in this mass crea- 
tive effort. Millions of high-priced 
executive man-hours are spent in 
studying, changing and selecting the 
final products, 

And still, with all the pumping of 
“fashion turnover” to  in- 
spire consumers and meet consumers’ 


seasonal 


receptivity toward fashion changes. 
we find ourselves somewhat on a 
treadmill as far as progress is con- 
cerned, For example, in a given 
season our fashions may be more 
inspirational, the consumer's purse a 
little fatter, the general buying mood 
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more receptive. Yet we end up the 
year with about the same “normal” 
score of around three pairs per 
capita. 

It’s at this point where shoe men 
ask, “What makes Sammy run? 
Round and round, faster and faster. 
but always the circle about the same 


size.” 


It sums up to this. If fashion is 
provedly the major factor responsible 
for selling those 250 million “extra” 
pairs why, with all the struggle 
for bigger and better fashion turn- 
over, don’t we see that figure grow 
and thus give evidence that, fashion 
turnover pays? 

We think there’s an answer 
though it’s not a panacea for the 
“problem.” First, all the experience 
up to the present points strongly to 
one conclusion: fashion turnover in 
amd by itself doesn’t comprise enough 
impact to increase sales beyond that 
“normal” point of three pairs. 

Therefore, the answer points to 
some missing factor. We strongly 
believe that factor is merchandising 

the merchandising of fashion as a 
positive, specialized aspect of shoe 
business that presents splendid oppor- 
tunities for development. The crea- 
tion of a handsome, useful object 
isn’t enough. It must be merchan- 
dised with a reason for being that 
creates a reason for buying. That's 
today’s challenge for shoe business 

to use the powerful instrument of 
fashion more effectively as a selling 
tool. 


The mere display and = an- 
nouncement of new fashions aren't 
enough. This inspires 
only to the point of buying their 
“normal” quota. Selling 
where and when “normal” needs and 
wants stop. Selling is the art not of 


consumers 


begins 


forcing unnee led goods upon people 

but of making people genuinely 
desire beyond needs or wants until 
yesterday's desire becomes tomor- 
rows need. We simply raise the 
level of needs by converting what 
was once a “luxury” into what is 
now a “necessity.” 

All this is simply what we com- 
monly know and accept as “raising 
the standard of living.” If we're to 
raise the standard of shoe sales we 
must simultaneously raise our sights 
on the function of fashion, which is 
not merely to please the eye but to 
move more goods from factories and 
stores to consumers. 


Reprints of the editorial at nomina! cost 
Up to 100, 10e each; 200-500, Se each 1000 
3000, Zoe each ) or over, 1 c each 
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Now you can make straw sandals that really fit 
with sensational new 


A Ben-Berk Creation for 
Moore Fabrics in 1-inch Flex-Gore 
elasticized straw webbing, 


black and white, with black calf. 


Imagine a straw sandal that fits the foot like a glove. 

Imagine a fine, imported straw, woven in smart patterns, and smooth 
as silk on the back where it touches the foot. Imagine that straw in pure white, 
in plain colors, in striking color combinations. Imagine it in four workable 
widths—?4 inch, 1 inch, 1% inch and 3 inch. Imagine the parkling 

line of sandals and casuals you can make for 1955 of just-introduced 


Ilex-Gore elasticized straw webbing, and write nou fol samples 


x 
Meh ie? 


mn Street, Pawtucket, R.1 
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ASK YOUR 

esmatl.-- 
th x 10€ 

C WI These sales and service men of Beckwith and its 

affiliates Arden-Rayshine and Safety Box Toe 


have both the products and <now-how to meet 
your specific shoemaking problems. Box Toes and 
other shoe specialties for everything from baby’s 
booties to top sergeant's kicks. Materials ranging 
from softest felt to toughest austempered steel. 
We can't tell you the whole Beckwith story here, 
of course... 


ASK YOUR SALESMAN. 


2 
C0; wilh MANUFACTURING COMPANY 
AL / Af DOVER «* NEW HAMPSHIRE 


SUBSIDIARIES AND AGENTS; ARDEN-RAYSHINE CO., & CASTEX LABORATORIES, INC., WATERTOWN, MASS. © BECKWITH MFG. CO. OF WISCONSIN, (MILWAUKEE) 

BECKWITH BOX TOE, LTD, SHERBROOKE, P. Q., CANADA «+ VICTORY PLASTICS CO., HUDSON, MASS * FE&T PROCESS COMPANY, BOSTON, MASS 

SAFETY BOX TOE COMPANY, BOSTON, MASS. + AGENTS: WRIGHT-GUHMAN COMPANY, ST. LOUIS, MISSOURI * DELLINGER SALES CO., READING PENNSYLVANIA 
THE GEO, A. SPRINGMEIER CO., CINCINNATI, OHIO © FACTORY SUPPLIES, INC., MILWAUKEE, WISCONSIN 
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PS THAT AE 
OF A NAME 


on 


ices names become a part of people’s lives. 


They are dependable and wear well with the years. 
Barbour’s is that kind of a name... a tried and 
trusted name in the industry... a great name in 


shoe manufacturing threads. 


eeeeoeceoevoeaeee8@ eeeeeveeeeeeeeeeeeeeeeeeeeeeeeeneeeeee 


BARBOUR’S THREADS — LINEN: Sinew — Shamrock — 
Foremost — Forward — International — Universal Last- 
ing — Backseam “Closing”; COTTON: Kantstrand and 
Pioneer Braided — Red Hand — Littleway — Thread 
Lasting — Shurseam Supertite Liberty — Gold 
Medal — Queen — Castle and Passaic Ready 
Wound Bobbins for Littleway and Goodyear Stitchers; 
NYLON: Inseaming — Lockstitch — Shuttle 
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Take your first look at Printemps . . . our newest ) \ 


v 
~ 
~ 


~ 
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i) 
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high style creation. Note the foot-flattering enema 


1 


modified taper toe and particularly the slenderizing lines 
of the last and the short-coupled shoe it molds so deftly. | 
When the first robin arrives next Spring 
this footwear will also have ‘‘arrived”’ 
in the forefront of fashions! Slide-O-Matic? Naturally. 


! 
) 


UNITED LAST COMPANY 
BOSTON, MASSACHUSETTS 


Division of United Shoe Machinery Corporation 


Don't miss our complete line of styles for the Spring and Summer of 1955 — 
Now on display in Rooms 1544-1545-1546 — Hotel Belmont Plaza. 
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* LAMA'S EYE-APPEALING GRAIN IS NATURAL, NOT EMBOSSED 


There is only one 


genuine Llama-Finished Calf! 


ITS ONE OF BARRETT & COMPANY'S EXCLUSIVE FINE LEATHERS 


This tag identifie 


With the steady trend to casual living on len 


all the way to the consu 


and more colorful apparel, the demand 


for this soft, mellow leather with the 


beautiful natural grain has THIS ARTICLE MADE OF 
®) BARRETT'S 


grown enormously. LLAMA-FINISHED CALF 


FT MELLOW HRUNKEN 
’ . . CALF N 

As the clipping above reminds, Llama php 
is our trade-marked name. We protect 
it, just as we protect the superb 


quality it stands for. 


BARRETT & COMPANY, INC. 


NEWARK, NEW JERSEY 
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Presentin ae 


VINYL BIAS BINDING 


With sensationally new vinyl and fabric 
Bonding for Vamp Treatment 


Continuous research has added another ‘PLUS VALUE" to the 
famous HP 8B Binding . . . and BP 8B is the amazing result. 


F our years of satisfactory use in millions of pairs of men's, women's and children's shoes 
is valid testimony to H P B's superiority over any other binding on the market... . NOW 
we've produced in B P B an increased "bond" which broadens the scope of application of 
this famous continuous bias fabric. Available in staple colors to match or harmonize with all 
popular upper materials. Strong, economical and superior to leather in wearability. Yes, 
you should try B P B the "Plus-Bonded" vinyl coated continuous bias binding for complete 


satisfaction. See it at the show or write today for full details and samples to 


B, THE STRONGEST BINDING ON THE MARKET 
MERCIAL ST., MALDEN, MASS. 





LEATHER and SHOES September 25, 1954 











... IS EVEN BETTER THAN WE THOUGHT IT WOULD BE! 


- ++. and you know how we crowed when we first 
introduced it in the fall of ’53. 

Our Slide-Lok sales are running far ahead of our 
expectations, so far that we have had to double our 


production and it looks as if it will have to be tripled. 


SLIDE-LOK .... the tongueless fastener, 


is the greatest sales speaker your shoes ever had. 


oduct is made in 
d Steel 


LOW PRICES! 


This Fantastic Pr 
Brass an 


wow AT NEW 
1954 SLIDE-LOK 


7 Ways Better 
* Tongueless Buckle 
* Eliminates Punched 
“ CO., INC. 


Strap Holes 
Two Piece Construction WORLD’S LARGEST SHOE BUCKLE MANUFACTURER 


Slip-Proof on all Types CENTREDALE, dee) 8) = ISLAND 


of Leathers and Fabrics 

Easy to Sew on Shoe 

Simple to Strap 

—, atonal Slide-Lok available from “%4" to 5” in all finishes 
inis Write or wire today for Samples and Prices 
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TANNERIES Tanners of Upper Leathers for More Than 31 Years 


AT 





PEABODY, MASS. 
and 
HARTLAND, MAINE 
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Shoe manufacturers rely on “Celastic” to reproduce 
the fine toe character of the last and to provide 


wrinkle-free toe comfort for the life of the shoe. 


=a, ae a ee 


UNITED SHOE MACHINERY CORPORATION, BOSTON, MASSACHUSETTS 











TOP-LIFT ATTACHING 
LEATHER HEELS wile on che LAST 


If you manufacture Women's, Misses’ or Children's welt, pre-welt 
or Cement process shoes, you need the YOUNG Hydraulic 
TOP LIFT ATTACHING MACHINE because it eliminates ''spank- 
ing” and “slugging” . . . eliminates breasting operation . . . 
eliminates cementing of lifts to heels . . . eliminates the noisy 


slugger . . . eliminates last breakage. 


IT IMPROVES THE APPEARANCE of your SHOES because all 


pins are uniformly spaced and driven simultaneously in one oper- 





ation . . . because nails are driven flush into the base 


and no “dimples” appear on the finished side of the lift. 
Established 18 
WRITE FOR FURTHER INFORMATION stablished 1886 


ees | OUNG 


a oe WESTERN REPRESENTATIVES - 
)y— SHOE FACTORY SUPPLIES COMPANY MACHINERY Co., Inc. 
_~ 1200 South Grand Blvd., St. Louis, Mo. 
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One of the many Thom McAn style 


leaders featuring Dryseal welting 





NOW — Dryseal Hi-Wall Welting with a scallop... a 


sensational new style feature just introduced in the modern 


waterproof welting that makes shoes look better, wear 
longer ! 
Shown above: one of the many fast selling Thom McAn 


styles that features famous Dryseal welting. 


A PATENTED THERMOPLASTIC PRODUCT O}! 


WRIGHT-BATCHELDER Corporation 


10 HIGH STREET, BOSTON 10, MASS. 


“Registered Trademark 





You Get Edges 
that Magnify 
Shoe Quality 





The iron makes 
5,600 burnishing strokes a minute — 2,200 
more than previous models. The shorter 
stroke greatly reduces vibration... sets 
better edges more rapidly, with minimum 
operator effort and fatigue. For quiet op- 


United Shoe Machinery Corporation 


Bright, lustrous, uniform edges can add 
eye-value to your line of shoes. 
At the edge setting operation, this machine 


can help you — 


— increase production 
— improve shoe quality 


eration, the machine is equipped with a 
balancing system. Either side can be shut 
off when not in use, thus reducing wear, 
maintenance, power consumption. For infor- 
mationon howthis machine fits your picture, 
call the nearest United Branch Office. 


SERVICED 
BY 


BOSTON, MASSACHUSETTS 





Str loseope 


Introducing A Special Advance Fashion And Merchandising Report 
For Shoe Manufacturers And Retailers. . . . An Interpretation Of 
The Spring-Summer Footwear Picture. . . . Plus A Probing Eval- 
uation Of 8 Untapped Footwear Markets. ) 


This is an issue devoted to ‘Advance Spring-Summer Footwear 
Fashions''—plus ‘Eight Untapped Footwear Markets.'’ We think that 
woven into the entire fibre of it is an important ‘philosophy.’ 


Where does an elaborate, exalted term like ‘philosophy’ fit into 
something as down-to-earth as trends in footwear fashions? It's like 
this. There's a philosophy—a manner of approach or a state of mind 
toward buying, selling, production, customer relations, inventories, labor 
involved in business. And there's philosophy to fashion—yes, to foot 
wear fashions. 


And that philosophy is simply this. It isn't enough to create fashion. 
That's only stage one. Nor is it enough to introduce it publicly—to put 
it on display for public consumption. That's only stage two. 


To give fashion its real locomotion, its ''go,'' its inspirational flame, 
requires a big third step: merchandising. Fashion must be given a reason 


for being before it can inspire consumers with a reason for buying. 
Fashion does not reach its full maturity, its highest level, until we give 
it purpose and direction—and merchandise it with that theme in mind. 


Note in the style pages that follow how we have integrated fashion 
how the shoe has been given purpose and direction by linking it with a 
specific family of costume and occasion or activity. Fundamentally, of 
course, it's the theme of coordination—of tying in the shoe type with 
a given costume type, occasion or functional use. 


But our intention—and philosophy, if you will—goes beyond c: 
ordination of fashion. It emphasizes the most important theme of all: 
how to make fashion and fashion coordination in footwear pay off. It i: 
this, and only this, that makes fashion and fashion turnover worthwhile. 


In the following pages that is the sense of direction—to show foot 


wears role as a part of the coordinated whole in the spring-summer, 
1955, total fashion picture. Behind it is months of careful research, of 
probing scores of fashion roots and developments due to blossom wit! 
the coming of spring. 


And with it is a very special section: ‘Eight Untapped Footwear 
Markets '—designed to show a number of dramatic opportunities for shoe 
merchandising that can inspire consumers and boost sales. 


And that, summed up, iS the essence of what weve termed a 


‘philosophy’ regarding footwear fashions—designed to give a fres! 
inspired animation to the creative end products of this industry. 
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After Five: dramatic apparel for 
evening. Glamour, sophistication 
are basic ingredients here. 


Costume: Dior's “H-line” silhou- 


ette has strong imfluence, with | 


slimmed, elongated midriff, 
Shoe: bareback sandal styles that 
reveal heel, expose toes are good 
coordinates, Jeweled touches add 
glamour. 


Suburban: informal apparel is 
feminine plus practical for trips 
to the new shopping center. 
Costume: colorful cotton print 
dress with easy, full skirt and 
scooped neckline. 

Shoe: soft, moccasin-type wedgie 
in bright color to match dress 
print. 


Dressmaker: soft, feminine ap- 
parel for dressy occasions. Re- 
laxed supple look from Paris. 


Costume: simplicity of line in 
soft, drapeable fabrics that mold 
to figure, accentuate femininity. 


Shoe: dressy styles like suede 


| 


| 


sling with cutout vamp, slender | 


heel, narrow sling strip 


At-Home Social: apparel for 
emertaining at-home. Dramatic 
styling and luxurious materials. 


Costume: 


glamorous trousers, 


scooped neck blouse in polished 
gold-toned cotton. 


Shoe: 


bareback on medium heel 


with unusual trim, typical coordi 
nated “glamour” shoe 
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Tailored: classic apparel with 
| trim lines, neat tailored appear- 
ance for business or day-in-town. 


Costume: easy-fitting cardigan 
jacket suit with classic lines 
subtly softened. 


Shoe: classic tailored spectator 
with lighter, more feminine de- 
tailing, is good matchmate here. 


WOMEN’S 


FOOTWEAR 


COSTUME 


DEMAND FOR SPECIFIC 
WIDER MARKET RANGE 


Dressing for the occasion and dressing 
for an over-all coordinated appearance are 
two highly significant trends that have 
strongly influenced all women’s fashions 
in the past few seasons. 

Fashion designers are concentrating on 
creating wider ranges of apparel and foot- 
wear for a growing number of specific 
oceasions and to satisfy diversified tastes. 

Prominent apparel fashion trends 
expected to have a strong influence on cus- 
tomer wants in footwear are divided into 
three groups: silhouette trends, color 
trends, and material trends. 

Silhouettes:  Dior’s — slim-through-the- 
middle “H-line” means accent on 
slender, elongated lines in shoes, rather 
than short, stubby look. 

Chateau fashions in after-five ready-to- 
wear, elegant, ornate, dramatically femi- 
nine... call for elegant footwear, bare 
types, jeweled ornamentation. 

Chanel’s “relaxed look”’—apparel with 
easy, natural lines, rather than tight, con- 
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Casual Work: “do-it-yourself” 
devotees and those in occupations 
demanding special wear materials 


Costume: trim separate skirt and 
shirt or one-piece tailored dress in 
lightweight long-wearing fabric. 


Shoe: flat heel moceasin-type with 
strap and buckle adjustment for 
snug fit is smart shoe-mate. 


| Casual-Dress: carefully planned 
| casual appearance combines femi- 
ninity, informality, good taste. 


Costume: neat shirtwaist dress in 
light cotton fabric typifies popular 
costume here. Trim lines, easy-fit. 


Shoe: flat heel, closed toe, open 
quarter and shank, good coordi- 
nate for casual-dress apparel. 





Casual-Sports: tailored casual 
apparel with bright coloring, easy 
alii Y fit, styled for active outdoor wear. 
Costume: striped cotton blouse 
and flared skirt, good examples of 
| popular casual-sports apparel 


COORDINATION MEANS | Shoe: flat heel slip-on with tail | 
MORE DIVERSIFIED TYPES ored lines, easy-fit qualities is nat 


ural companion. 


stricting styles . . . means shoes that are 
easy-on, in soft materials, placing particu- 
lar importance on simplicity of line in 
casual and tailored footwear. 


Colors: trend toward dressing in sev- 
eral blended tones of one color getting 
special recognition by consumer fashion 
magazines. Emphasis will be placed on 
neutral greys, beiges and very pale pastels 
. means growing demand for shoes in 
pale neutrals and pastels in both dress and 
casual styles. 
Bright “shock” colors like turquoise, 
coral, flame red stressed in casual and in- 
formal apparel . . . means similar “shock” | Casual-Leteure: freedom, com 
accent colors in casual footwear. fort, easy-fit, plus smart styling 


‘ a highlight apparel here. 
Materials: textured surfaces; polished _ PE 


fabrics; soft, supple, lightweight materials | Costume: bright plaid halter, 
these are highlights in apparel fabrics solid color shorts popular for 
‘ , : ag casual-leisure wear. 
. means footwear materials with similar 
qualities: softness, texture, lightweight, or Shoe: bare thong sandal gives 


with polished surfaces are natural coordi- freedom for toes and foot, makes 
smart accent for such apparel 
nates, 
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| Basie Business: refined styling, 
natural lines, fine detailing key- 
| note this apparel. 
| Apparel: two-button single. | 
| breasted business suit in charcoal | 
| grey. Classic styling, natural | 
| shoulder lines. Pink shirt, pink 
| and charcoal striped tie. 
| Shoes: charcoal grey oxford with 
| low-wing. Pink lining. 


a 
o~ Iw e 
"a el ° e “° 
@.0,0:0:0,0°0.8 oor" 


Town Informal: somewhat MEN'S 
oe FOOTWEAR 
Be ae ake ea ee COLOR BARRIER 


Apparel: charcoal blue two 

button suit in textured-weave with | 

oA mete ._ OPENS NEW STYLING OPPORTUNITIES IN 
EXPANDING MARKETS MEAN EXPANDING 


subtle color variation, Shirt is 
new whitened yellow. 





Just as in aeronautics the eventual 
breaking of the sound barrier was a long 
time in coming, yet inevitable . . . so the 
breaking of the “color barrier” in men’s 
shoes was ultimately inevitable. 

But now the age of the expanding color 
spectrum in men’s footwear is with us. For 
this coming spring-summer season will 
bring the most exciting range of bright 
shades that men’s shoe business has ever 
witnessed, 

No, it won't be huge volume—at least at 
first. But neither will it be a passing fancy 
to be worn by the sartorially adventurous 
few. Color has become—and will become 
increasingly—serious business for men’s 


shoe business. 


| Formal Wear: wide range of 
| colors, modern styling ’s i i 
o odern styling, key men’s | Moreover, there's “fashion logic” 


| apparel for formal occasions. : : eT T 
| Apparel: cream-colored jacket, | behind this whole significant trend. The 


| wine-toned trousers featured for immense popularity of the charcoal family 
| ui : on" A ; 
oe een 1955. (greys, browns, blues, etc.) in men’s 
| Shoe: wine-toned slip-on with 


| gored forepart is smart new model. suitings. lo counteract the sombre tones 


the accessories went bright in color. Pink 
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Casual-Work: apparel styled for 
freedom of action, comfort, hard 
wear 


Apparel: chino slacks and shirt, 
simple in line for neat, tailored 


look 


Shoe: brown two-eyelet blucher 
with high welt in light yellow-tan 





Casual-Dress: bright color ac- 
cents on dark backgrounds, tex 
tured materials, bolder detailing. 
Apparel: black jacket with pink 
or helio slubs in plaid pattern, 
| black slacks. | 
| Shoe: black low-topline blucher. 
| Plug is woven leather in black- | 


pink, or black-helio. 


— a 


— aesse ess 


reese ree ee 


Casual-Sports: easy-on apparel 
in demand here range of 
colors expanding 


Apparel: two-tone avocado green 
knit shirt. Slacks match 


ALL FOOTWEAR CATEGORIES ya 0 ira 
SALES OPPORTUNITIES Shoe: easy-on moceasin-type in 


avocado green soft, sueded finish 
grained leather 


swept the men’s apparel industry in 
shirts, ties, belts, socks, jewelry, hat trims, 
etc. Pink with black or charcoal. 

The mass male acceptance of a “shock- 
ing” and formerly “feminine” color like 
pink amazed everyone. So now the men’s 
apparel industry is taking bold strokes, 
encouraged by popular male demand: the 
new colors sweeping in are helio (a 
lightened purple), pale yellow, avocado 
green, mint green, burnt orange, red. 


Their role in shoes? A positive one. 
Yes, pink shoes—mostly trim on_ black. 
Lots of them. And helio on black. The Casual-Leisure : apparel for re 
laxation, recreation with accent on 
s comfort, smart appearance and 
on these colors. And the fabrics, also. In color, 


other colors, too. Lots of leathers going out 


‘ 1a . @ i > ixe i i »resting 
fabrics, colors intermixed with interesting Apporel: helio shirt in eiry 


textures—but masculine fabrics used as weave material worn with black 
allover or in combination with leathers. walking shorts 

Consensus of men’s shoe business: color Shoe: black masculine sandal 
promises to add a real zing to men’s shoe ne hidden gore forepart for easy 


sales for the next spring-summer season. 
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TEEN GIRLS 


TASTES GROWING MORE TEEN-EXCLUSIVE IN APPAREL AND FOOTWEAR... 
CREATING A DEMAND FOR MORE SPECIFIC STYLE SELECTIVITY 





—" * . { - 
There’s never been a teen-ager quite ye 
like th le hen ih B i I | School: tailored apparel top fa- 
me We MOGSM Species. A Mind Very | vorite here. Versatility significant 
much of her own... especially when it | feature. 
comes to fashions, She’s very exclusive ; 
arn ier ra hildren’ | Apparel: popular jumper dress in 
wa oe to soeewens, CREGSSR 6 | charcoal grey flannel is typical 
styling is “kid stuff,” while the styles of teen favorite 
mother and older sister are too “ma- : 
Shoe: charcoal grey moccasin- 
ture, ‘ eh ° type flat with brass tips on lace 
Yup, she’s a distinct species, belongs ends is good companion style. 
to a class that’s an entity unto itself. ~~ —— 
And there are over 7,000,000 (ages 11 y 
to 16) in the teen-girl category—which 
makes it a big market as well as an ex- 
clusive one. 
What do we mean, “exclusive”? 
Their activities, tastes, ideas, hopes—a 
real-enough world of their own. And 
these things translate themselves into 
distinct wants and needs in apparel 
and footwear, Footwear for school, for 
play, for dress, for fancy parties. 
Shoe retailers, by proper promotion, 
can win the allegiance of a swarm of 
eager-beaver teen kids who tag such a 
store “the most”—which in teen talk 
means wonderful and the place to go. 





|Play: active teens like play | 
clothes with simple lines, bright | 
colors. | 
| 
Apparel: khaki Bermuda shorts 
and “little boy” shirt is popular 
costume for teen play wear. 


Shoe: bright color espadrille in 
solid or patterned fabric. 

















Fancy Dress: apparel for special | 
evening events is simple in line, | 


decidedly feminine. 


es ay to scoop neck short formal 


with lace and rhinestone edging. 
Shoe: bare T-strap with tiny 
rhinestone trim, and slender me- 
dium heel. 





24 
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Dress: pastel colors favored for 
dress-up occasions. 

Apparel: cardigan suit with easy, 
natural lines in pale blue with 
print flower lining and blouse. 
Shoe: blue shell pump on slender 
medium heel. Flower vamp decor. 
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TEEN BOYS 


THE 1955 FOOTWEAR MARKET DISCOVERY 
7,500,000 SHOE-STYLE-HUNGRY BOYS 


Some 7,500,000 boys, ages ll to 16, 


| School: neat look mandatory in are ready to cut a deep swathe in teen- 


| spring school apparel. 
Apparel: chino slacks, yellow cot 


ton knit sweater, black string tie 
for smart, trim look, 


age fashions next spring. So much so 
that the apparel industry has dubbed 
this group as “the style discovery of 


| Shoe: black and white stream 
| lined two-eyelet saddle with black 
| sole is school wear favorite 


Some of the apparel, and many of the 
shoes, for this group has in past years 
tended to follow conventional, unexcit- 
ing lines. But a lot has been cooking 
recently. Particularly the “color rev- 
olution” in the men’s apparel and shoe 
industry. The teen-age boys are quick 
to follow the important fashion leads of 
their older brothers and dads. 

So a lot more “daring” will be 
seen in the fashions for this group. 

Not just some additional styles in 
shoes. Rather, shoes styled deliberately 
for a specialized variety of needs, wants 
and activities of this group: specially 
styled categories for school, sports, 
dress-up, leisure time, etc. It’s going to 
create some excitement, not only within 
the industry, but in motivating a lot 
more teen-boy visits to shoe stores. 


eG 


“ 














Dress: black gains strong rating 


Play: apparel designed for action 
suites Accessories go 


in sturdy, lightweight materials, | -@. | in dress 
bright colors. ‘ bright 
Apparel: black single link-button 


Apparel: dungarees or slacks in 
pink shirt, black string tie 


dark colors, bright color T-shirt. J suit 
Shoe: gored slip-on in canvas, Shoe: black two-eyelet blucher 
duck or textured fabric light- with long U-wing. Perfs underlaid 
| weight, flexible, sturdy. with pink 
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MORE CONCENTRATION 
LITTLE-GIRL STYLING 


Sugar and spice and everything nice 
that’s what little girls are de- 
manding in footwear and apparel. No 
longer are they satisfied with just a 
sturdy oxford or strictly functional foot- 
wear. They want and insist that mother 
buy “pretty” shoes for them . . . shoes 
that have dainty, feminine detailing 
rather than shoes just like brother’s. 

Just as they wear different types of 
clothing for play, for school and for 
dress-up occasions, they are also quite 
fashion-alert when it comes to footwear 
and want different shoes for wear with 
specific occasion clothing. No little girl 
wants to wear play shoes to a birthday 
party with her fancy party dress. In 
most cases it’s the little girls who in- 
fluence the parents these days. 

Over 7'% million little girls between 
6 and 10 today . a 2-million in- 
crease over the 5'% million in this age 
bracket 10 years ago. And the number 
rapidly expanding each year. 


styles continue 
touches 


tailored 
Feminine 


School: 
top favorites 
highlighted 


Apparel: smart tailored shirt and | 
flared skirt—typical school wear. | 
New note is feminine collar trim. 

| 


| Shoes: lightweight, flexible strap 
styles with feminine detailing. 


THE LITTLE 


ON “INDIVIDUALIZED” 


.. NEW SALES PEAKS SEEN 


2 
C 


/ 
an 
— 
«“ 


t 
, 
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Play: feminine styling, light- 
weight materials, soft pastel colors 
| key girls’ playwear. 


Apparel: one-piece sunsuit in 
yellow cotton with dainty eyelet | 
trim, 


| Shoes: sandal styles in pastels | 
| with cutouts or open-type vamps | 
and dainty yet snug quarter straps. 


Dress: pastel colors, pretty trims, 
lightweight materials are keynotes 
| here. | 


Apparel: pale pink organdy dress 


| with pink flower trim, full skirt 
with fancy petticoat, 


| Shoes: lightweight, single strap 
or T-strap shell silhouettes in pas- 
tel colors with feminine detailing. 
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PEOPLE 


MORE CREATIVE STYLING PAVES WAY FOR INCREASED 
SALES IN LITTLE-BOY FOOTWEAR MARKET 


Play: bright colors, easy fit, light 
weight sturdy materials lead here. 


Apparel: cotton knit T-shirt in 
bright colors shorts, slacks 
or dungarees for active play. 


Shoes: zip-front shoe with side 
gores and masculine sandal in 
bright colors are good coordinates. 
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School: 
tailored styling, bright colors gain 
here. 


Apparel: blue cotton knit pull 
over with matching slacks new 
color trend 


Shoes: saddle oxford with moc 
toe treatment and two-eyelet 
blucher with high welting typify 
modern styling in school styles. 





lightweight materials, 


Shoes with a lot of boy-appeal yet 
definitely influenced by current fashion 
trends in make a 
strong impression this spring-summer. 


Stylists have concentrated on embody- 


men’s footwear will 


ing more style and fashion appeal in 
boys’ footwear and the new lines will 
reveal a much wider selection of styles, 
more color, and more shoes designed 
for specific occasions with distinet dif- 
ferences between these various types. 

Shoes for school wear are sturdy, 
masculine yet lightweight and flexible. 
For play, shoes are in bright colors, 
lightweight and flexible. For dress wear, 
miniature replicas of dad’s shoes, with 
distinct young-boy detailing. 

Over 7 million boys between ages 
of 6 and 10 becoming distinetly style- 
alert and want more than just sturdy 
staple oxfords. Wants now reaching out 
for brighter colors, style variety. Dad 
is still a boy’s biggest hero... and with 
dad branching out into some. startling 
boys will 


new shoe colors and styles, 


demand similar innovations. 


aed 


ee SS ee 
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Dress: adult style, color and ma 


terial trends have strong influence 
Apparel: two-button grey suit in 
lightweight fabric, grey string tie, 
pink shirt 


charcoal mesh and leather 
blac k 


smart dress shoes 


Shoes: 
blucher or 
blucher makes 


three-eyelet 





FOR THE 


LOVE OF LEATHER 


A REFRESHING NEW ERA IN COLORS, 
TEXTURES, FINISHES BRINGS A NEW 
LUXURY TO SPRING-SUMMER SHOE 
STYLING 


Surface and texture interest in leathers continues 
to make top fashion news for spring-summer 1955. 
Anilines, lustres, reptiles, grained and sueded or 
brushed leathers are supplemented with some note- 
worthy innovations that show promise of setting 
new fashion trends. 

Woven leathers are getting strong interest from 
manufacturers of both men’s and women’s footwear, 
Opportunity for interesting combinations of colors 
and smart woven surface texture are particularly 
fashion significant. 

Texture patent leather, similar to cordé fabric 
texture, is another new development highlighting 
surface interest and subtle color variations created 
by raised pattern, 

A new grained leather with soft, supple texture 
and sueded finish also emphasizes the continuing 
importance of leathers with special surface appeal. 

Color excitement in spring-summer leathers cen- 
ters around the greatly expanded usage of pastel 
and muted tones in women’s and girls’ footwear 

. and the startling use of such colors as pink, 
helio, avocado and yellow-gold in men’s and boys’. 
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featured in a graceful swing-sling silhouette 
. shown 


1, Silver corde patent... 
with narrow black patent stripping trim. 2. Lustre leather . . 
in a very bare stripping sandal. 3. Spangled snakeskin . . . in slender 
pump pattern with shaped toe opening, heel and strip trim in kid. 4. 
Pigskin . . . in men’s slip-on shoe with low topline and “nautical knot” 
trim. 5. Woven leather. . . 


Soft, grained calf... 


in streamlined bal pattern with low-mudguard 
treatment. 6, in men’s two-eyelet blucher with 


moccasin toe, 


Pioge [for eee 
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1. Printed Shan Straw .. . 
Burg. 2. Knitted straw... 
and non-stretch versions, Thomas Taylor & Sons. 3. Nylon and leather 


in a closed pump with contrast trim. A. S. 
in a bareback pattern utilizing both stretch 
material... in a trim tailored pump. Gilbert Freeman. 4. Rayon and 
Orlon slubbed fabric . . . in a men’s slip-on with contrast trim. Bay 
State Fabrics. 5. Striped chromespun and acetate rayon in an 
Italian influenced padril shoe for men. Shain & Co. 6. Dacron and 
nylon Frostpoint . .. in a three-eyelet blucher pattern for men. Ma- 


jestic Fabrics. 
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FABRICS 


NEW FIBRES, BLENDS, PATTERNS, 
FINISHES . . . ALL COMBINE TO GIVE 
EXPANDED SIGNIFICANCE TO 
SPRING-SUMMER FOOTWEAR FABRICS 


Combinations of nylon and dacron, nylon and 
straw, nylon and leather, silk and rayon, straw and 
elastic, and linen and leather in blends and knitted 
or woven materials highlight the footwear fabriv 
picture for spring-summer 1955, 

Here, too, texture and surface interest make prom- 
inent fashion news. Deep textured straws are fea- 
tured in resort and casual footwear for men and 
women in both stretchable and non-stretch versions, 
Polished straw-like fabrics are seen in dressier 
styles, many with pattern print. 

Leather and nylon or leather and linen woven 
and knitted materials further emphasize the sig- 
nificance of texture and surface interest. Numerous 
color and pattern variations are shown in these 
materials, for both men’s and women’s footwear. 

Shantungs, slubbed fabrics, and textured mesh 
fabrics are getting special attention in men’s foot 
wear, particularly in casual and informal styles. 

Striped fabrics also will be featured in many 
new lines. Newly fashion significant in 
Italian influenced slip-on styles for resort and sum- 


mens 


mer casual wear. 
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HE 
DECORATIVE TOUCH 


New Ornaments Add 
Dramatic Buy-Appeal 


Imaginative trims will be in promi- 
nent evidence in new spring-summer 
footwear lines. Decorative touches 
that give smart contrast to simplicity 
of apparel will be featured for both 
women’s and girls’ shoes on patterns 
ranging from little flatties to high 
heel barebacks. 

Featured are several significant 
trimming ideas. . . . (Top, left) 
Narrow stripping with shaped geo- 
metric cutouts underlaid in white 
sweeps around entire shoe and crosses 
at center of vamp with arrow-tipped 
ends. By Wavershoe. (Second, left) 
Dainty strong bow with tulip end y 
tops in golden-toned metal dramatizes 
girls’ flattie shoe. By E. E. Weller 
Co, (Below) Suspended animation 
idea with fine, flexible wires tipped 
with sparkling rhinestones decorates 
dressy after-five bareback. By Style- 
craft. (Top right) Floral strip trim 
is used to decorate very open T-strap 
sandal. By Charles M. Blankmann 
Co. (Second, right) Whimsical little 
metal umbrella in bright colors is 
focal point on new kiltie flattie for 
girls. By F. Ronei, Co. 
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SUBURBAN MARKET 


THE MARKET: The suburban 
market, from a consumer goods 
standpoint, is perhaps the largest and 
most important single market seg- 
ment of the entire population. It 
numbers 30 million persons, has the 
highest birth rate, is the fastest 
growing group in America—expand- 
ing at a rate of 1.2 million a year. 

Its average family income is 70 
percent above the national average 
(the group comprises 19% of the 
nation’s population, but 29% of the 
incomes). Its educational level is 
appreciably higher than average; and 
surveys show that ‘better educated 
people spend 20-40% more for con- 
sumer goods——because they need 
more, want more, can afford to buy 
more, 

Significantly, “suburbia” is creat- 
ing a whole new pattern of living 
of environment, of social activity, of 
community affairs. This is bearing 
a powerful influence on all types of 
consumer goods—and particularly on 
functional and fashion wants in ap- 
parel, footwear included. A market 
of great influence and potential. 


‘ 


VACATION FOOTWEAR 


THE MARKET: a recent nation- 
wide travel survey shows that last 
year over 20 million families took 34 
million vacation trips—a total of 82 
million vacationers. 

These families spent a total of $88 
millions for footwear—an average of 
only $1.07 per person, The market 
here for greatly expanded sales is 
obviously enormous, 

Vacation time used to mean sum- 
mer time for the vast majority of 
people, But the survey finds that 
while 50.5% of people take vacations 
in the summer, 21.3% take vacations 
in the fall, 17.3% in the spring, and 
10.4% in the winter. 

In short, vacationing has become a 
year-round business, with the average 
time spent on vacation becoming in- 
creasingly longer. This leads to an 
obvious conclusion; a vast and rap- 
idly growing market for vacation 
goods of all kinds, and particularly 
vacation apparel, footwear included. 
Thus an of conditions to 
promote and sell a specific category 
called “vacation footwear.” 


ideal set 


32 


THE STYLE TYPES: 


Two styles illustrating simple-line, 
easy-on styling for suburban footwear. 
TOP: women's slip-on flat heel shoe 
with hand-stitched trim on vamp and 
topline. BOTTOM: men's slip-on 
shoe with easy gored instep. Hand- 
stitching outlines pattern design. 


THE STYLE TYPES: 


~ 


\ 


Easy-on styles in bright colors are 
favorites for vacation recreation wear. 
TOP: bareback flattie for women in 
yellow with wide open toe and 


. buckled instep strap. Bottom: ghillie 


treatment on men's red casual shoe 
with moccasin toe. 
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30 Million Customers With Specialized 
Tastes And Needs In Footwear 


THE OPPORTUNITY: One im- 
pressive fact discovered about the 
suburban market in regard to ap- 
parel and footwear: Its needs and 
tastes are quite specific in terms of 
function and fashion. They want and 
buy “special-purpose” items 

The basic theme of suburban ap- 
parel and footwear wants is “casual- 
informal.” Bulk of apparel pur- 
chases for suburban activities are in 
this category. Same applies to foot- 
wear. As to the latter, the market is 
wide open to a new family of classics 

suburban footwear with these dis- 
tinct characteristics: easy-on, light- 
weight, a smart dash of color, a free- 
and-easy look yet with subtle dress- 
up appeal, and prices in the “popu- 
lar” or low-to-medium range. Shoes 
with clean, simple, classical lines 
with “special appeal” leathers or 
fabrics, or combinations. 

And highly important: while fa- 
shion or decorative features have a 
major bearing, equally important are 
the functional values which must give 
this footwear a “purpose for being” 
in a suburban environment. 


82 Million Prospects Make A Big 
Travel And Playtime Footwear Market 


THE OPPORTUNITY: Hundreds 
of millions of dollars are spent an- 
nually on “vacation wardrobes” or 
going-away apparel. But this apparel 
is merchandised with a specific buy- 
appeal sales pitch to the “vacation” 
theme. And it gets enormous con- 
sumer response. 

The same opportunity holds for 
footwear. But there are two essential 
requirements: (1) a specific family 
of “vacation footwear” must be 
created; (2) such footwear must be 
merchandised and promoted as a 
specific vacation-wear item. 

Consider the wide variety of special 
occasions, environments and activi- 
ties in which the average vacationer 
participates: sports, beach, leisure, 
promenade, party, dancing, boating, 
formal affair, dining out, walking, 
cocktail, shopping tour, ete. 

Each is an important part of vaca- 
tion time. Each calls for a different 
costume. And each holds splendid 
opportunity to sell extra pairs of 
footwear to coordinate with the 
special occasion, use, activity or 
costume, 
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CASUAL WORKSHOES 


THE MARKET: Some 25 million 
men are “work-shoe” prospects. 

We sell only about 22 million pairs 
of work-shoes—ess than one pair 
per man for a year of heavy service. 
Surveys show millions of work-shoe 
prospects wearing “old” dress shoes 
on the job. This signifies preference 
for dressier footwear as against 
heavy, conventional work-shoe. Also 
heavy, conventional work-shoe. Note: 
men buy new work-type apparel, but 
wear old dress shoes on the job. 

Makers and sellers of work apparel 
report strong and increasing demand 
for “dressier” work clothing such as 
slacksuits, casual denim or chino 
trousers (in colors) and sport 
shirts. The reasons: rising incomes 
for workers creating new attitudes 
toward work attire; factories and 
other working environments now 
cleaner, brighter; the actual work 
tasks are cleaner, too; and very im- 
portant—more women working in in- 
dustrial plants today influencing at- 
tire of co-working males. 

The market prospect: if these 
changes are influencing apparel, they 
will influence work4type footwear. 


JUVENILE SUMMER 


THE MARKET: The prospective 
customers consist of 34 million kids 
between the ages of four and 14 
years. During the summer months 
the large majority of these kids wear 
sneakers most of the time. 

However, what has the juvenile 
shoe industry worried is the steadily 
expanding “summer” period, It used 
to be two-three months for sneaker- 
wearing. Today it may begin some- 
where in May and extend well into 
November, six-months span. This 
has taken an increasingly large bite 
out of juvenile shoe business. 

For example, back in the Twenties, 
per capita consumption of boys’ and 
youths’ shoes averaged nearly two 
pairs annually. Today it’s around 
1.25 pairs--a “loss” of about three- 
fourths of a pair per boy. Back in 
the Twenties the industry used to 
turn out 21 to 24 million pairs an- 
nually. Today, with far more boys, 
we make only 18 million pairs. 

There’s a virile and huge market 
for juvenile summer shoes that can 
be recaptured and be converted into 
a “new” market for the industry. 
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THE STYLE TYPES: 


Two examples of smart styles in casual 
workshoes for men. TOP: Side-tie 
pattern with novel moccasin toe and 
related quarter treatment. BOTTOM: 
Two-eyelet blucher with new toe-into- 
quarter pattern design. 


THE STYLE TYPES: 


Two styles suggested for juvenile sum- 
mer wear include a lightweight strap 
style for girls (top) in two tones of 
blue, and a two-eyelet blucher for 
boys in tan and brown. Lightness in 
weight and flexibility is highlighted. 
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25 Million Working Men 


Today Want To Work In Style 


THE OPPORTUNITY: The trends 
in work-type apparel call for new con 
cepts in functional and styles in work 
type footwear, A movement toward 
“dressier” work shoes—-casual foot 
wear adapted specifically for fune- 
tional needs of the job, along with 
changing style tastes, 

The newer work shoes designed 
along these lines: cool, comfortable 
lightweight, a touch of color, moder 
ately pric ed. Shoes of durable wear, 
yet not clumsy-heavy looking. Shoes 
still retaining a touch of the “service” 
appearance, yet incorporating more 
applications of “style,” particularly 
alo in casual lines. 

Very important, too, is the met 
chandising pitch—-along the lines of 
“dress up smartly on the job.” Get 
across idea that the shoe is designed 
specifically for “service with style” 
that it contains all the desired func 
tional and wear values yet is a smart 


Add a touch of 
appeal to the 


looking shoe as well, 
glamour or dramatic 
conventional term “work-shoe”’ by 
addition of such words as “style.” 


“casual,” “dress-up look,” ete. 


34 Million Foot-Active Kids . . . Chance 
To Build A Big Summer Playshoe Business 


THE OPPORTUNITY: You start 
with one basic, proven premise: kids 
like sneakers. A footwear product de 
signed to compete with sneakers and 
have equal or better kid-appeal must 
obviously incorporate some of the 
features of sneakers. However. the 
idea is not to push sneakers out of 
the market. That’s good bread-and 
butter business for retailers, 

The basic objective is to increase 
juvenile consumption ol footwear 
sneakers to supplement shoes, or vice 
versa, so that both types of footwear 
benefit. 

For one thing, kids don’t want 
shoes in the conventional sense—the 
rugged type school 
Poo hot 
too much dress up look 


“sturdy” and 
shoes during surmmer, 
too heavy: 
So a competitive shoe must be very 
lightweight, cool, highly flexible 
supple, on the colorful side 

Certainly the industry has no lack 
of talent to create such a family of 
shoes. Add extra gimmicks with es 
pecial juvenile appeal and the kids 


may beat a path to sellers doors 





MEN’S FORMAL 


THE MARKET: Men’s formal wear 
industry has shown swift, phenomenal 
growth in past few years and still 
expanding. After World War Il 
men’s formal wear sales were only at 
$5,000,000, Today the volume is 
around $60,000,000—and in next 
few years may reach an expected 
$100,000,000, Leading makers and 
retailers of men’s formal wear ap- 
parel report steadily rising demand 
as a result of a return to “age of 
elegance” —with modern, streamlined 
versions, of course. 

At least half of 55 million adult 
males are prospects for this apparel 
and go-with formal shoes. Yet spot 
surveys taken at formal-wear affairs 
in several major cities show footwear 
not keeping pace with formal wear 
market. For example, one survey 
showed only 8% wearing black patent 
pumps or oxfords; 12% wearing 
plain-toe black calfskin oxford; 1% 
black tassel loafers; and 79% wear- 
ing ordinary black street shoes 
(straight-tip, wing-tip, etc. shoes). 

The market potential here is ob- 
viously enormous. 


BRIDAL MARKET 


THE MARKET: Some 16,000,000 
people make up wedding party 
groups annually; bride and groom, 
bridesmaids, ushers, maid of honor 
and best man, parents, all of whom 
can be converted into “wedding 
footwear” customers. 

Take a typical wedding party and 
convert it into prospective new foot- 
wear purchases, and here’s a typical 
score: for the bride $22.85 in shoes 
(bridal shoes, honeymoon shoes, pair 
of mules or slippers). For six brides- 
maids, $47.50 for six pairs of shoes 
at $7.95 each. For the groom, $34 
(including one pair of wedding shoes, 
one pair of town shoes, one pair 
casuals). For the two fathers, plus 
best man, $36, total for three pairs 
of wedding dress shoes. For the two 
mothers, plus bridesmaid, $24, for 
three pairs of wedding shoes. Add 
six male ushers—a pair of wedding 
dress shoes for each: total $72. 
total of $236 per wedding party. 

Take only half the total weddings 

800,000-——and you have a total 
wedding footwear sales prospect fig- 
ure ymounting to $189 millions. 


34 


THE STYLE TYPES: 





New ideas in men's formal footwear 
include (top) a single eyelet blucher 
with slender toe, in navy polished 
calf, and (bottom) a slip-on pattern 
with crossed bands of goring over 
instep in wine-toned calf. 


THE STYLE TYPES: 


Dressy pump at top with faille bow 
trim is typical style that might be 
worn by wedding guests. Bottom shoe 
is open T-strap sandal which might 


be worn by bride for her wedding and 
for months afterwards as dressy shoe. 
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$60,000,000 Formal Apparel Market Opens 
New Sales Vistas For Formal Footwear 


THE OPPORTUNITY: — Shoe 
manufacturers and retailers, taking a 
close look at recent developments in 
men’s formal wear, will note startling 
changes. Styling now radically dif- 
ferent: shawl collars replacing peaked 
lapels; single-breasted jackets; new 
materials such as European lames 
for matching cummerbund and tie 
sets; lighter fabrics, new colors, etc. 
The old “tuxedo” is as dated as a 
high Herbert Hoover collar. 

Formal wear accessories brightly 
colorful. Summer formal wear 
jackets in pastel colors, trousers in 
navy, maroon, even lighter shades. 

This opens door wide for new 
themes in go-with footwear. The 
colors: black, navy, maroon or wine. 
The designs not alone oxford types, 
pumps but slipons, tassels, padril 
types,, etc. The shoe itself very 
lightweight, flexible, a touch of 
sleekness, comfortable—-and possibly 
“concealed ventilation” features. 

The solemn, somber look in men’s 
formal wear apparel is of an age 
past. The same applies to shoes. 
Inspire the eye and watch ’em buy. 


16 Million People Annually Become 
Prospective ‘Wedding Footwear” Customers 


THE OPPORTUNITY: Everybody 
directly involved in a wedding party 
is a prospect for new footwear: bride 
and groom, maid of honor and best 
man, bridesmaids and ushers, parents. 
An average of 10 of these people are 
directly involved in a marriage 
making a total of 16 million people 
who form the “inside core” of wed- 
ding parties annually, That adds up 
to a realistic sales prospect of 18,- 
500,000 pairs of shoes annually 
footwear purchases made for wed- 
ding-wear purposes. 

Moreover, this doesn’t include 
other footwear purchases inspired by 
weddings. For example, the bride's 
kid brother and sister usually get a 
new outfit head to toe for the occa- 
sion. The aunts and uncles, the 
cousins and close friends—everybody 
dresses up for the occasion, often 
with new apparel. These are second- 
ary “wedding footwear” prospects. 

It’s chiefly a merchandising and 
promotion job—to let a store become 
known in the community as “head- 
quarters” for outfitting a wedding 
party with new footwear. 
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OLDER-AGE MARKET 


THE MARKET: Despite the much 
public ized baby boom, the fastest 
growing segment of the population 
is the 65-and-over group. Now num- 
bers 13.500.000. Between LO40) and 
1950 the total population up 12.5'¢. 
) 


‘ 
(. 


while 65-and-over group rose 3 
nearly double. By L960 there il he 
27‘ more “old” folks than in L950. 
Back in 1900 only L in 25 of the 
population was 65 vears or over. To- 
day its one in 12. 

Modern medicine is helping old 
folks live longer, healthier. Also. 
more and more “old” folks are re 
tiring. turning to leisure. Census Bu- 
reau reports increasing number of 
people in this age bracket are drop- 
ping out of the labor market due to 
improved pension plans, SO ial secul 
ity. better savings. In 1920, 60%. of 
the men and 8% of the women 65 
Poday the 
figures are approximately 36%. and 


= ¢ 
AC 


and over were employed. 


The 65-plus group are an active 
group, with money to spend, and 
Wholesome apparel needs, shoes in 


cluded. 


AT-HOME MARKET 


THE MARKET: One of the social 
and marketing revolutions that has 
sprouted in the past few years has 
been the back-to-the-family-cirele 
movement. The return to an old 
fashioned pattern of living -the re 
turn to the living room. at-home en 
tertaining, the hearth, the neighbor 
liness, 

The experts trace it to several 
causes, chief among them being the 
advent of TV. the house-building and 
house-buying boom, the larger fami 
lies. the exodus to the suburbs. The 
old symbols of “home” have returned 

but in fresh. modernized versions. 

All of it adds up to this: at-home 
living has become a powerful influ 
ence in the marketing world. And 
wherever people will go, whatever 
their new environment or activities. 
the apparel industry will quickly fol 
low his they've done. creating a 
whole new family of at-home apparel 
that has met with tremendous con 
Shoes are an integ 


ral part of this new pattern of living 


sumer Tespotise 


that holds promise of giving birth to 


a new family of at-home footwear 
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THE STYLE TYPES: 





Casual styles for older age market 

go modern and colorful. TOP: a 

wedge heel tie pattern for women in 

gaily embroidered fabric. BOTTOM: 

a knitted straw slip-on for men with 

stretchable vamp strap and leather 
trim. 


THE STYLE TYPES: 


Two styles illustrating new trends in 
at-home footwear. TOP: a bareback 
shoe for women on slender medium 
heel. Bright jewels decorate vamp 
BOTTOM: a slip-on style for men in 
soft leather with rolled topline collar. 
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14 Million Folks 65-And-Over Surprisingly 
Fashion Alert . . . It Goes For Shoes, Too 


THE OPPORTUNTEPY: Market 

| zed at the virility and 

ft this older-age mat 

rroup doesn t shuftl 

ching-chair retirement but 

takes a new lease on life with a tull 
neasure of activithe 

In apparel lines the nificant taet 

s the demand of colorful and casual 
type clothing by this older-age group 


They have 


tastes in apparel 


surprisingly  youngish 
but tastes more in 
COMMON as a group than those within 
yroups 
isual footwear is having an i 
gly strong tpope ilo for thi 
omlortable, easy-on, leisure 
olwear hut with a distinet 
ne tv le md color liehtweight 
This is evtra pairage — in addition to 
their basi comfort shoe 
Lhe opportunity here as for pre 
motions slanted spect illy to this 
yroup N 1 yust an 
hut directed straight to the older-age 


casual lootweat 


rroup With selling language translated 
to thei needs, tastes ina 
fitted to pattern unlike that of 


iny other segment of the population 


spre itn 


1 lis ny 


Leisure Time Grows Into A Major Industry .. . 
With New Sales Opportunities For Footwear 


I l living have 


THE OPPORTU NIPY : The newer 
patterns of \imericat 

forced some drastic changes in 
weople s warts ind tastes and needs 
The mass 


home living. for example nieans that 


in apparel return to at 


the neighbors ma 


drop in oat oat 
time: or that there has been a great 
nerease I “ entertain 

This resol into the faet that the 
uli lershirt ipper 


slipped 
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Illustration of ¢ eavo tire fro olleetio 


It was no time to start a 
BUSINESS that year of 1874 


September 25, 1954 


‘T'he ashes of the Chicago fire 
had scarcely cooled, the nation 
was rocking with Washington 


scandals, money panic, and un- 


employment... it was no time 
to start a business, that year of 
1874, but the William Greiner 


Company did start. 


Now looking back, some say 
those were the golden days of 
the leather industry. Maybe so, 
but the Greiner Company doesn't 
agree. Today and to- 
morrow ... these are the 
golden days for tanners 
who, like Greiner, have 


ESTABLISHED 1874 


OFFICES: 


turned to scientific research and 
modern methods to produce qual 
ity leathers for shoes, gloves, gat 


ments, and industrial. 


Greiner Sueded Linings are just 


one example, and a mighty good 


one, of the kind of quality we 
mean. Ask us about them, o1 
about Sole Splits, Slipper Splits 
Gusset Splits and Glove Tanned 
Sides. Knowledge that goes back 

to 1874, 


that are strictly those of 


plus methods 


1954, are your assurance 
of satisfaction always. 


SERVING THE TRADE FOR 80 YEARS 


WILLIAM GREINER COMPANY 


170-172 NORTH FRANKLIN STREET 


TANNERIES: 1820 W. WEBSTER AVE. - 2221-25 LISTER AVE. 
Chica go 
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THE 


BIG NEWS 


IN 


LITTLE FASHIONS 


S Leer 


| 
an 


This Fall many youngsters wil] step 


into the new school season in cleverly 
styled "“Ruqgies fine leather 
footwear lending a happy lilt to 
dress-up occasions footwear 
fashioned of Rueping s well known 


HIAWATHA leather, tanned for 


comfort. style, appearance, lon . 
yle, apr , long P 
vear. and all-around value! Uggtea, 
Shoes: Style No. 4635 by 


W.L. Kreider's Sons Mfg 
Co., Inc., Palmyra, Penna 


Leather: Rueping’'s HIAWATHA 
Color No, 577 


1854 — Our 100'tr Anniversary —1954 


rete CUPPING LEATHER CO., FOND OFV LAC, WISCONSIN, U.S.A 


38 LEATHER and SHOES September 25, 1954 








News Quicks 


About industry happenings coast to coast 





Connecticut 
@ Junor Miss Shoe Co., Inc., was 
recently incorporated at South Nor- 
it will manufacture 


walk, where 


teen-age shoes. 


Georgia 
@ Contract has been awarded for 
construction of the S. C. Spatola 
plant of Pierce Shoe Mfg. Co, in 
Waycross. The new 21,008 square 
foot modern plant will employ 200 
shoe workers when it is opened around 
Jan. 2, 1955. Offices will be air- 


conditioned, 


Illinois 
& Goldberg, retail 


headquarters in 


® O'Connor 
shoe chain’ with 
Chicago, kas opened its 16th store at 
3210 Lincoln Ave. in Chicago, The 


store features men’s and women’s 
footwear as well as a hosiery, handbag 


and glove department. 


Maryland 
® Felser Brothers, footwear whole 
saler and retailer, has opened another 
branch store at 8011-8013 Harford 


Rd. in Baltimore. 


Massachusetts 
® George E. Keith Co., Brockton 
men’s shoe manufacturer, has ap- 
pointed Hirshon-Garfield Agency 
in Boston to handle its advertising of 
Walk-Over and Keith Highlanders in 
national media. 


® The New England Shoe Super- 
intendents’ and Foremen’s Asso- 
ciation has scheduled its Annual Ban 


quet for Saturday, Jan. 15, 1955, at 


Statler in Boston. The 
the most eagerly- 


the Hotel 
event is one of 
awaited of the group’s calendar each 
year and generally features outstand 
ing stars of the entertainment world. 


4 


@ Charles R. Parker is reported to 
have icquired the imiterests ot his as 
sociate, Clayton F. Strobel, in the firm 
of Parker-Strobel Leather Co., Inc., 
Haverhill manufacturer of leather 


toplifts. 


Missouri 

® Midwest Shoe Pattern Co. began 
operations last week at its new one 
story plant it 3839 Olive St., Se. 
Louis. Ofhcers are Harold T. Sim 
mons, president, and Justin T. Pud 
lowski, secretary-treasurer. Anthony 
G. Pudlowski, formerly with Superior 
Pattern Co., is plant superintendent. 
The firm will employ 10 workers at 
the start and operate three size 
grading machines, 


® Both International Shoe Co. and 
General Shoe Corp. have signed 15 
year leases for retail stores in North- 





there’s a new 


these 


dstick for shoe fabrics 


New combinations to whisper or shout 


| £Akrros | Strong and supple, to twist and turn and take abuse 


and yet add the most to surface interest. 


Nylon or Dacron or both 


Silks or Cottons or both 


Metallic yarn for an added lustre touch 


Bold and gay or sweet and soft, and always 


definitely to “sell” the shoe 


standards 


fabrics 


by 
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GILBERT FREEMAN, INC., 202 
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LINCOLN ST., BOSTON 11, 
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ARR % yg Fae Spotlight 
ALF _, After i, oe 


‘ 
SEASON after season creative shoe designers and manu- 
facturers SELECT CARR-SUEDE calf for their outstanding 
footwear fashions. The distinctive character, which only a 
specialist can obtain in a PROVEN, quality calf leather, 
provides a definite fashion influence for Spring and 


Summer shoe designing. 


LEATHER . . nature's product 


is naturally BETTER CARR-SUEDE calf is backed by over 50 years of 


calfskin tanning experience, and is now available in all the 


seasonal colors and finishes, as well as in black. The new 


FOR ALL, SOEMAKING advance Spring shoe design illustrated, stresses CARR- 
PURPOSES SUEDE in Avocado green, which is crock-controlled and 


water-repellent, 


CARR (LEATHER COMPANY 


TANNERY, PEABODY BOSTON OFFICE, 183 ESSEX ST. 





LEATHER and SHOES September 25, 1954 





land Shopping Center, Jennings. 
The 62-acre regional shopping center 
is scheduled to open in Aug. 1955. 
The stores will be the only family 
shoe stores in the development al- 
though there will also be two women’s 
specialty shoe stores, one men’s shoe 
store, and an infants’ and children’s 


1 
snoe store, 


Nebraska 

® Cudahy Packing Co., Omaha, 
has leased the Mission Provision Co. 
plant at San Antonio, Texas. Louis 
F. Long, president of Cudahy, stated 
that the Mission name would be re- 
tained as well as its brand names, 
“Pilgrim,” “Economy” and “Trix.” 
General manager of the new operation 
will be Eugene C. Garrity who has 
been Cudahy’s general manager at Salt 
Lake City. 


New Hampshire 

@ Management officials and repre- 
sentatives of Local 157A, United Shoe 
Workers of America, CIO, have dis- 
cussed the possibility of longer work- 
ing hours at the International Shoe 
Co. plants in Claremont and Newport, 
N. H., according to reports. Mean- 
while, the local collected $50 to be 
used to aid strikers at the Claremont 
Shoe Co. factory. 


@ Although most sections of New 
Haimpshire again escaped the full fury 
of the second New England hurricane 
of Sept. 11, at least one shoe factory 
in the area was left a “souvenir” of 
the storm. The gale blevy out a red 
brick wall at the J. F. McElwain Co. 
Manchester, sending 
bricks toppling into piles at the side 
of the thoroughfare. A gaping hole on 
the first floor of the plant exposed 


building, in 


shoe racks and cases to the drenching 
rain, 

® New Hampshire shoe workers 
and other employes will be benefitted 
by quicker payments on partial un- 
employment compensation claims, it 
has been revealed by George Fecteau, 
national director of the United Shoe 
Workers, CIO, and president of the 
New Hampshire State ClO Council. 
Fecteau, who recently condemned a 
new policy which resulted in long 
waits for the partial jobless payments, 
said special forms which are now be- 
ing used will reduce the 
period from three weeks to less than 


waiting 


two weeks if the employers cooperate 
In Carrying out the plan. 


New York 
® Ground was broken recently for 
the new $2,000,000 Miles Shoe ware- 
house and office building which will 
occupy the east side of Tenth Ave., 
New York City, at 59th-60th streets. 
The four-story structure will contain 
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some 300,000 square feet of floor 


space. Miles will occupy two complete 


floors and rent out the other two. The 
modern building was designed by 
Frank Grad & Sons, architects and 
engineers. 


© True Quality Shoe Co., Inc., 
Rochester manufacturer of infants’ 
flexible shoes and children’s prewelts, 
has announced purchase of patent 
rights 2472987 for a back-stay type 
shoe from Wm. Heiber & Son, also 
of Rochester. The shoe was originally 
introduced by Artisan Shoe Co. of 
Rochester. True Quality has also 
purchased paterns and dies and will 
go into immediate production ot the 


line. The company will continue to 
make its other lines. 


® Stockholders of Hooker Electro- 
chemical Co., Niagara Falls, will 
meet on Nov. 4 to vote on a proposed 
three-for-one split-up of the com 
pany’s common. stock by issuing to 
stockholders of record Nov. 16 two 
additional shares for each share then 
held. It is expected the company’s 
dividend rate will be increased trom 
20 percent to 60 cents per share 
quarterly, which would be 20 cents 
per share after the split-up. 

® Maurice Diener, West New York 
women’s and children’s retail foot 
wear chain, recently opened the Pic 





new sCusol s 


FINE-QUALITY 


95 Madison Avenue 





A NEW DEPARTURE IN 
SHOE SURFACE ORNAMENTATIONS 
IMPORTED 
POMPADOUR RIBBONS 


Colorful and Classic 


. being featured... NOW... 
high-fashioned 
of Feminine Footwear by 


America’s leading manufacturers. 


LAWRENCE 
NOHIFE 
SILK MILLS 


ESTABLISHED 


Manufacturers and Distributors of 


VARROW FABRICS 


in the 
lines 


many of 


New York 16, N. Y. 
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A-Pair Shoe Center. The new outlet 
is located a quarter of a mile north 


of Route 4 on Route 17. 


® Linda Footwear, Inc., recently 
organized to manufacture footwear in 
Bayside, L. L., has elected the follow- 
ing officers; Thomas Laecca is pres- 
ident and Jay Jonas is secretary- 
treasurer, 


® Belding Corticelli, sewing thread 
and fabric manufacturer, is con 
structing a brick warchouse with 45, 
000 square-feet inventory area at 
South Hackensack, N. J. The build- 
ing is scheduled for March 1955 com- 
pletion, The company’s present ware- 


housing facilities of 30,000 square 


fect in Clifton, N. J., will be 
abandoned upon completion of the 
new building where Belding Corti- 
celli will use 35,000 square feet and 
rent out the additional 10,000 square 
feet. 


® A “Retailers’ Plastics Manual,” 
containing the latest comparative 
facts on the 12 plastics materials most 
used at the retail level, las just been 
released ‘by the Manufacturing 
Chemists’ Association and Thi Society 
of the Plastics Industry, Inc. This 
publication is part of the plastics in- 
dustry’s program to give retailers and 
consumers authoritative information 
on which to base purchases, sales and 
proper use of plastics. 
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ADD 
SALES- BUILDING 


FLAIR 
TO CASUAL WEAR 


Spruce up your casuals with sales- 
building eye-catchers designed with 
Anchor Brand loops, dees, and rings. 
You'll find all styles and sizes — for 
a limitless variety of distinctive 
ornamentations. Give your designers 
a chance to work with these Anchor 
Brand versatiles, and see how your 
casuals take on extra flair that can 
tip the sales scales in your favor time 
and time again. Send today for 
generous samples. 


g 


NORTH * JUDD 
Manufacturing Company 


Connecticut 





New Britain 


New York © Boston * Philadelphia © Atlanta 
Buffalo ¢* Detroit * Chicago * St. Lovis 
Dallas * tLosAngeles * San Francisco 
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®@ Members of the CIO Chemical 
Workers struck last week at the Ash- 
land, Ky., plant of Allied Chemical 
& Dye Co.’s Semet-Solvay division 
over a wage dispute. The walkout 
was the first in the plant’s 41-year 
history. 


® Moris B. Nahoum, partner of 
N. Nahoum Succrs., Ismir, Turkey, 
leading grower and exporter of Tur- 
kish tanning materials, has opened a 
U. S. ‘branch at 401 Broadway, New 
York City. M. E. Bensignor is head- 
ing the U. S, office. Both Nahoum and 
Bensignor are currently touring tan- 
ning markets in the U. S. and Canada. 


® The Olson Sales Agency, New 
York importer-exporter, reports it is 
moving its offices from 20 Broad St. 
to 369 Lexington Ave., New York 17. 
New telephone numbers are LExing- 
ton 2-3733, 3734, 3735. New offices 
will be occupied Sept. 27. 


Ohio 


® Epko Shoes, Inc., shoe whole- 
saler and retail footwear chain with 
headquarters in Toledo, recently 
opened a new branch store at 139-141 
Main St., Toledo. 


Pennsylvania 


® An unidentified manufacturer of 
popular priced women’s shoes is re- 
ported interested in opening a new 
shoe factory at Lansford provided the 
recently-formed Panther Valley Bus- 
iness and Professional Men’s Com- 
mittee can raise the sum of $50,000. 
The money would be used to take over 
the former general storehouse of the 
defunct Lehigh Navigation Co., buy 
equipment, and hire and train some 
175-200 shoe workers. Estimated pro- 
duction would be some 5,000 pairs of 
shoes per day. 


® Mine Safety Appliances Co. of 
Pittsburgh has published a new book- 
let called “Disaster” designed to as- 
sist industrial plants in 
safety and rescue equipment for use in 


choosing 


emergencies. 


® Kiwi Polish Co. Pty., Ltd., 
manufacturer of shoe polishes, has 
moved to larger headquarters at 2 
High St., Pottstown. The new fac- 
tory offers three times greater man- 
ufacturing facilities, 
Lawrence Emley, president of Kiwi. 


according to 


Tennessee 
® Bay Bee Shoe Co. of Dresden has 


begun construction of a new $25,000 
building program which will include 
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ANOTHER 
BY THE D 
OF MICRC 


4 . 
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: 


This new product, used as a pre-tan or, in conjune- 


! 


tion with various other tanning agents, as a re-tan, 
produces very superior results, 

But it’s proof you want, not claims. We're ready 
to supply that proof whenever you say the word. Let 
us show you how to increase your quality and footage — 


reduce your costs. 


“Rog. U. S. Pat. Off. Wire, call, or write for details 





REILLY-WHITEMAN-WALTON CO. 











CONSHOHOCKEN, PA. 
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new offices and shipping room. The 
company was established at Union 
City in 1945 and moved to Dresden 
in 1948. It employs some 241 persons 
at its plant and offices, 


Texas 


® Boston Machine Works of Lynn, 
Mass., has announced appointment of 
Clifford F. Bogle of Clifford F. 
Bogle Manufacturers Agency in 
Dallas as sales agent in Texas, Okla- 
homa, Louisiana, Colorado, New 


Mexico and southern Arkansas. The 
territory was formerly covered by the 


Harry A, Suedmeyer Agency. 


Virginia 
® Southern Special Products 
Corp., Richmond maker of laminated 
current kraftboard, is planning to 
double the size of its plant shortly. 
The company, an outgrowth of South- 
ern Adhesives Corp. of the same city, 
originally began by making three-ply 
kraftboard used as innersoles in the 
New England shoe manufacturing 
area. It has since expanded its pro- 
duction to include other industrial 


fields. 
® Norfold Belting Co., Inc., was 


recently incorporated at Norfolk 
where it will manufacture and sell 


belts. 





comfort,” 


“It’s the Bounce that Counts 


" i EGAN Os2x TOES 


The first choice for the fashionable and 
practical soft shoe look, now being featured 
by outstanding women’s shoe designers and 


manufacturers in their new season models. 


REGANO’S combine smooth, “leisure shoe 
high style designing, and toe line 
shape retention, so essential in milady’s most 


fashionable footwear. 


99 


SOFT 








FOR LINED AND UNLINED SHOES 








Daniel Ryan, Pres. 


EGANO sox ToE co. 


George Allen, Sales Mgr. 
Tel. Haverhill 3-3847 


Edward Regan, Treas. 


Factory: 3 Hale St., Haverhill, Mass, 
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Canadian Notes 





® Red Martin, Ltd., hos been or- 
ganized in Montreal to succeed the 
former Central Hide and Skin, Ltd., 
also ef Montreal, Offices are located 
at 353 St. Nicholas St. Elmer Streb, 
associated with Carl M. Loeb, Rhoades 
& Co. in New York for the past 17 
years, has joined the new firm. 

© Wholesalers’ sales of footwear 
across Canada dropped 3% in dollar 
volume during July this year as com- 
pared with same month last year. 
Value of inventories declined 19.24% 
in this period, 

® Canadian exports of raw hides 
and skins advanced to $5,262,000 in 
the first seven months of 1954 as 
against $4,501,000 in same period of 
1953, and leather and products rose 
to $5,581,000 in this period as com- 
pared with $4,901,000 in the same 
period a year ago, 

Exports of raw hides and skins fell 
sharply to $747,000 in July in con- 
trast to $1,346,000 in June but above 
the $696,000 in May and below the 
$776,000 in July last year. Likewise, 
exports of leather and _ products 
dropped to $704,000 in July in con- 
trast to $891,000 in June, $846,000 
in May and $850,000 in July last 
year. 
® Canada’s 267 factories in 
operation in June produced 3,167,597 
pairs of leather footwear as compared 
with 3,100,641 pairs in the preceding 
month and 3,203,059 pairs in June 
last year, according to federal officials 
in O.tawa where it is revealed that 
Canadian manufacturers made 19,- 
§63,922 pairs of such leather foot- 
wear in the first half of 1954 as com- 
pared with 21,123,681 pairs in the 
sane period of 1953, 

For the first half of 1954, produc- 
tion ef such footwear showed the 
following, figures in brackets being 
for same period of 1953; Men’s, 4,069, 
§13 (4,651,020) pairs; Boys’, 647,- 
039 (691,964); Youths’, 165,185 
(174,350); Women’s and Growing 
Girls’, 9,737,752 (10,514,975) ; 
Misses’ 2,001,543 (1,908,465); Child- 
ren’s and Little 1,563,360 
(1,589,570); Babies’ and Infants’, 
1,379,530 (1,593,337). 
® A downward trend in prices of 
hides may be in the making in Can- 
ada, according to speculations now 
about the effects of possible increase 
in cattle marketings which is com- 
monly anticipated in many circles, If 


Gents’, 


this boost in cattle sales should con- 
tinue, decline in hide prices may 


spread ° 
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Our congratulations to VITALTY* . . . for twenty-five 
years as a major shoe manufacturer . . . for introducing 
smart new anniversary models featuring 


“ANDALFOAM” Cushion Lining. 


VITALITY uses “ANDALFOAM” lining for the high 
style and supreme comfort it adds to shoes. This 
foam-fabric lining has created a new puffed style for 
stitched vamps . . . puts a soft absorbent air 
cushion on top of the foot. Produced without 
adhesives, “ANDALFOAM” Cushion Lining 
actually “breathes”. It serves as plumper 
alone or as plumper and liner combined. 


WRITE TODAY FOR COMPLETE DETAILS. 


* Division of International Shoe Company 


rl 


CHIQUITA 


BANDIT 


* 


Andalfoam 


cushion bag tal Wy 
Ny | eran. \ Bey 25th al ling 


COMPANY 





10868 HOME AVE. * AKRON 10, OHIO 


Eastern Foam Fabric Co. Victor W. Heartel Co. 
Boston & Brooklyn, N. Y Chicago 
MEANS FOAM-COATED FABRICS Gerald D. $ cont Soles Co. H. Schlobohm Foom Rubt 
- St. & Plastics Co. * Los Angeles 
cm ENGLAND: MEXICO: 
Wm. B. Stewart & Sons, ltd. Andalfoom Limited Andal de Mexico, 
Toronto, Ont. london 5.A., Mexico, D. F 
Produced under U.S, Patents: 2,426,572 — 2,628,654 ~ 2.629.678 — 
2,648,619 — 2,649,391 — 2,658,736 and Patents Pending 
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that about 300,000 more cattle were 
marketed in the first five months of 
1954 than in the corresponding period 
of 1953. This means an increase of 
approximately 18 percent. Most of 
the cattle marketed to date have r 
mained in Canada to supply domestic 
requirements but there has been an 
increase in exports, 

By the end of May, exports of live 
cattle totalled 44,000 head, more 
than double the number exported in 
the first five months of 1953. Exports 
of beef were the equivalent of another 
28,000 head of cattle. 

In the first five months of 1954 
the high level of domestic disappear 
ance of beef accounted for 655,000 
head of cattle in Canada, a gain of 
18 percent over the corresponding 
period of 1953. In this period, storage 
stocks have been reduced by almost 
16,000,000 pounds and at the begin 
ning of June this year cold storage 
holdings were about 20,000,000 
pounds, 

Moreover, prices of cattle have fluc 
tuated within fairly narrow limits in 
the past few months, according to 
official sources in Ottawa, and _ this 
situation is likely to continue until 
the fall. A downward trend in hide 
prices cannot be ruled out, it is fore 
cast, if marketings should tend to 
increase, 





PEOPLE 


About industry personalities coast to coast 





® Patrick J. Cooney, veteran Bos- 
ton leather salesman has been ap- 
pointed head of the New England 
Division of Richard Young Co., re- 
cently-moved to Wilmington, Del. 
Cooney will continue to cover his 
New I! ngland territory although 
spending most of his time at the firm’s 
Boston offices at 54 South St. Henry 
Dugan has joined the company and 
will service customers in the New 
England area. R. W. Hart, Jr., the 
company’s agent in Canada, has an- 
nounced his retirement. 


®@ John Dooley, well-known leather 
merchant throughout the Midwest, has 
announced his retirement from active 
association with S. I, Reed Co., 
Chicago leather firm. Dooley, who 
celebrated his 74th birthday, has been 
with Reed for many years. Harold 
Norlie, with the firm for 29 years, 
has taken over Dooley’s duties. 


® G. Arthur Brown, prominent 
leather technologist, has been appointed 
instructor in the department of 


leather engineering at Lowell Techno- 


logical Institute, Lowell, Mass. Brown 
is a member of the standards and 
specifications committee of the Amer- 
ican Leather Chemists Association and 
served as leather technologist with the 
War Department Office of the Office 
of the Quartermaster General from 
1941-1948. He has been a chemical 
engineer on process development and 
chemist in major leather firms over 


the U. S. 


@ Moe Rosner has joined the sales 
staff of Joseph S. Salomon & Co., New 
York tanners and shoe supplies agent, 
He will cover the Metropolitan New 
York, Pennsylvania, New Jersey and 
Connecticut areas. Rosner is a past 
president of the New York Shoe 
Superintendents’ and Foremen’s As- 
sociation and was formerly associated 
with Lincoln Tanning Co. of Boston 
and Garden State Tanning Co., New 


York. 


® Al Rondell has joined the staff of 
Skippy Footwear Corp., West Hazel- 
ton, Pa., shoe manufacturer, as fitting 
room executive. Rondell was formerly 





Sales Agents 


NEW ENGLAND 
Gus Erickson 
170 Easex Mt. 
Boston, Mass. 


PENNA, 
Frank ©, Brawley 


4708 Jonestown Kd. 
Harrisburg, Pa. 


HK. ©, Poole & Co, 
220 KH. Sixth St, 
Cincinnati, Oblo 
eT. LOUIS 
lL. B. Rhein Co, 
805 Leather Trades Bidg. 
1602 Lacust St, 
St. Louts, Mo, 





WHY “HEALTH STEP’? 


The choosing of a company name or trademark is something done with 
sincere deliberation. Why then did we call ourselves 


““HEALTH-STEPd LEATHERS’’ 





It is generally accepted that leather next to the foot is the healthiest of all 
materials used for inner-soling. The health value of the leather is lost, 
however, when pigments or resin finishes are used on the surface which 
hold back perspiration absorption and wash off on stockings. A healthy 
inner-sole has no surface finishes. HEALTH-STEP flexibles are Natural inner- 
soles. 

Our splits have special extra ingredients used directly in the tanning with 
health in mind. They completely resist formation of mildew and musty odors. 
They retain a mellow flexibility during manufacture and for the life of the 
shoe. 

They are, moreover, carefully sorted for weight, closely trimmed, smoothly 
sanded, and will produce excellent cutting figures. 

— For a completely Natural Flexible, it’s naturally “HEALTH-STEP.” 


Information and samples, write 


HEALTH - STEP LEATHERS, INC. 


123 LIBERTY STREET, DANVERS, MASS. 
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SAXON 
CALF 


An International Leather Achievement! 
In Saxon Calf you have a unique combina- 
tion of traditional old world quality and the 
latest American processing efficiency. It has 
the mellow, springy temper, the fine, tight 
break and the aniline appearance that make it 
a profitable choice for your men’s high qual- 
ity shoes. Eight colors and black, 


A. C. LAWRENCE LEATHER CO. 


A DIVISION OF SWIFT & COMPANY (iNC.) 
Peabody, Mass. 

















It's naturally better 
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associated for many years with 
Langerman Shoe Corp. in Brooklyn 
and Pennsylvania. 


® Bernard Hilbrandt has joined 
the staff of Bonded Fibers, Inc., Buena 
Vista, Va., producer of high alpha 
cellulose pulp impregnated with latex 
for midsoles, insoles and counters. 
Hibbrandt will make his offices at the 
offices of Georgia Leather Co, in 
Newark, N. J., where he will coordi- 
nate activities of Bonded Fibers sales- 
men, Hilbrandt was formerly as- 
sociated with C. F. Jameson & Co. of 
Haverhill, Mass. 


® General manager Frank Read 
of Besse, Osborn & O’dell, Inc., Bos- 


ton sheep leather tanner, has an- 
nounced appointment of Matt C. 
Campbell as St. Louis representative 
for the firm. 


® Harold P. Zettwoch has an- 
nounced his resignation as assistant 
sales manager, Industrial Division of 
Coats, and Clark’s Sales Corp., on Oct. 
1 after more than 25 years with the 
firm. He will announce plans for the 
future after a short vacation, 


© H. Joe Justin, grandson of Joe 
Justin, pioneer bootmaker of Nacona, 
Texas, has been appointed assistant 
manager of Nocona Boot Co. He has 
been associated with H. J. Justin & 
Sons, Fort Worth manufacturer of 





rejects. 


Harold J. Polsbie 
850 St. Mark Ave. 
Brooklyn, N. Y.—Tel.: PR 2-5194 


Andrew Schwartz 
Lancaster County 
Clay, Penn. 





«e ATTENTION -A(ANUFACTURERS 


Remember the old days when the shoe cutters 
used to cut by hand with a bound pattern. The 
production was very poor. The main reason 
was that cutters using that type of pattern 


weren’t sure of the quality of leather under 


the pattern. Therefore, there were plenty of 


Then the open clicker came on the market. The 
cutters can see all the skin — also the ease of 


handling plus the increased production. 


Would you like to go back to those days? If not, 
always demand the ALL-OPEN DIE and keep 


up your quality and production. 


oN 
JOSEPH E. KNOX CO., INC. 


LYNN, MASS. 


TEL.: LY 2-3422 
8-9534 


Greater New York Representatives 


Brooklyn, N. Y.—Tel.: SLO 6-0685 


South Eastern Representatives 


Reading, Pa.—Tel.: RE 5-0885 


Lawrence A. Engel 
456 Brooklyn Ave. 


Ernest L. Stephens, 3rd 
2603 Prospect Blvd. 
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boots and shoes, for the last 13 years. 
Miss Enid Justin is president of 
Nocona Boot Co. 


® Leon Becker has joined the staff 
of Advance Silk Thread Corp., New 
York, as Eastern Seaboard sales man- 
ager. Becker was formerly with 
Ronnie Thread Co. 


® Sam Goldes has been appointed a 
vice president of Dr. Posner Shoe Co. 
in New York. Goldes was recently 
United States representative for vari- 
ous British shoe manufacturers. Pre- 
viously, he was sales manager of 
Knight Allen Co., He will concen- 
trate on expanding the Dr. Posner 
shoe departments in department stores 
over the country. 


® William H. Rhodes has been 
appointed sales promotion representa- 
tive in the New York office of Davis 
Leather Co., Ltd., of Newmarket, 
Ont., Canada. Formerly with Berg- 
man & Brookhouse, Davis’ Boston 
sales agency, he will work with stylists 
and buyers in the New York area. 


® Ralph G. Amos is new sales man- 
ager of the new Midwest Division of 
International Salt Co. in Chicago. 


Amos has been associated with Inter- 
national Salt for many years and will 
be responsible for marketing the com- 
pany’s salt products in the Midwest 
under its own brand name of Sterling 
Sale, 


® Paul Chevillat has announced his 
retirement as superintendent and de- 
signer of Blum Shoe Mfg. Co, of 
Dansville, N. Y. Blum, now 70, has 
been with the firm since 1941. 


® Mildred Lukas is now in charge 
of the packing room for Selby Shoe 
Co. in Manchester, N. H. She suc- 
ceeds James Tiese who has retired. 


© Pat Vollbracht has been ap- 
pointed fashion coordinator for Paliz- 
zio, Inc., New York high style shoe 
manufacturer. She was formerly 
assistant to the promotion director of 


Fuller Fabrics in New York. 
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caw make 


y Take our V/NA/OAM for instance 


This amazingly soft chlorophyll treated foam rubber 
combines with sturdy, flexible LYNFLEX to produce 
an innersole that means extra sales at the fitting- 
stool. Yes, extra sales and more profit to you. 


a 


a“ 


A boon to the production man, it handles with in- 
finite ease as a regular operation in the making of 
the shoe. 


REMEMBER LYNN—THE RECOGNIZED LEADER 
IN MODERN SHOE MATERIALS. 


LYNN INNERSOLE CO. 


119 BRAINTREE ST. ALLSTON, MASS. 


REPRESENTATIVES: CINN., Ohio — Ernie Furstenau; LOS AN- 
GELES — Leo Laskey; ST. LOUIS — Ell ‘‘Pete’’ Schwartz; NEW 
YORK — Arthur V. Epstein, Sidney Cohen; PENNSYLVANIA — 
Lou Keith and Chas. Keith; NEW ENGLAND — Frank 

Hy Feldman, Phil Sneider, Dave Harrison; MILWAUKEE and 
CHIC AGO: Phil J. Ott, Jim Ott; NASHVILU E—Ben W. Thompson. 


September 25, 1954 LEATHER and SHOES 





ews X-Ray 

















Kiplinger says shoe prices will drop next spring — but cuts 


can't be substantial . . . Another income and corporate tax 


cut may be on way... Columbia becomes good cattle customer. 


“ i ‘ 
A: Here’s a question that few have thought 


about as yet. Will shoe prices be same, higher or lower 
next spring? Kiplinger says lower, citing drop in leather 
prices. But the facts, not realized by public at large, are 
otherwise 


True enough, leather prices are down, have been 
for some time. They may even go lower, depending 
upon what happens to hides. But leather can't go much 
lower. Right now, you can buy good side leather at 40 
cents. A good deal is being sold below cost at 30 or even 
28 cents. Considering that a 13-cent hide with 85% yield 
actually costs the tanner 15 cents to buy and another 15 
cents to tan, it's Obvious that leather is close to the low 


point 


The fact is leather prices no longer serve as the 
true deciding factor in shoe prices. A drop of 3-5 
cents in leather can, at most, mean a corresponding drop 
of 35-50 cents in retail prices. If these are the lower 
prices Kiplinger is forecasting, then shoe prices may well 
be lower next spring. But anything more substantial in 
the way of cuts must originate elsewhere 


Shoe manufacturers’ costs haven't eased. Both 
overhead and labor are at highest levels ever, bid fair to 
climb even more by year's end. Same is true for shoe 
retailers. Most have high cost store leases, pay top wages 
for clerks. So, unless Kiplinger expects a new low in con- 
sumer demand to force prices down—and this is against 
all indications—shoe prices will be about the same next 
spring 


As for leather prices, some tanners say they may 
go even lower. With hide slaughter still excessive, ex- 
port sales apparently unable to take up the surplus, and 
poorer quality hides soon on the market, further declines 
may be inevitable. But experienced tanners expect a def- 
inite strong pick-up in leather demand by Nov., say this 
will extend into first of next year. Result will be growing 
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demand for hides, eventually push up hide prices, then 
leather 


“~ . . . *. 
Az Good chance taxes — both individual 


and corporate — may be cut again next year, First 
steps taken already. Treasury Department reliably reported 
to have prepared exciting program of new reductions on 
top of this year’s cuts.. Idea is for Administration to break 
new program tc public just before national elections in 
Nov. This would be strong talking point for election of 
a Republican Congress 


Tax cut program more than just political manoeu- 
vre. Secretary of Treasury George Humphrey, in rare 
press conference last week, admitted budget has not yet 
reached point where Government spending cannot be cut 
further. Until that point is reached, Humphrey says fur- 
ther tax cuts are not ruled out 


All this despite fact Humphrey says national bud- 
get will be even more out of balance next year. 
One reason is latest tax cuts. Another is decline in profits 
this year. Humphrey had estimated Government take from 
corporate income taxes during fiscal year beginning July | 
would reach $20,264 million. Now he has revised this 
downward to $18,730 million. If Humphrey can see fur- 
ther tax cuts on this basis, there is good possibility they 
may come true 


Speaking of export markets, here’s a bit of good 
news, The Colombian coffee bank (Banco Cafetero) has 
launched large scale financing of cattle imports. Almost 
all the cattle will come from the U. S. since majority of 
European countries are on restricted list because of hoof- 
and-mouth disease 


By last week, Bank has already approved well over 5O 
loan applications with total approaching $2 million. And 
many more to come. Cattle will be shipped by air to 


keep down risks of ocean transport 


September 25, 1954 





LEATHER 


AND 
SHOES 


The Magazine for Executives 


UNCLE SAM LESS WORRIED 





But Government Still Keeping 
Eagle Eye On Shoe Mergers 


Exclusive Interview With Antitrust Head 
Reveals Possibility Of Advance Clearances 


By Joseph Huttlinger 


Leather and Shoes Washington Correspondent 


Is the federal government prepar- 
ing to move in the courts against 
mergers of companies in the footwear 
field? 

The quesion has been asked for 
more than a year, and with good 
reason, but there have been no an- 
swers forthcoming. Therefore Leather 
and Shoes went to see the expert on 
the subject, Stanley N. Barnes, head 
of the antitrust division of the De- 
partment of Justice, and assistant At- 
torney General of the United States. 


“What.” we asked, “is the Depart- 
ment of Justice doing about the series 
of mergers in the footwear industry 
during the past year or two? 

Judge Barnes replied, “We are in- 
vestigating some of them, and the 
Federal Trade Commission is investi- 
gating others.” He explained that 
1950 amendments to antitrust legis- 
lation are designed to forbid one 
company from buying up another if 
the result is to markedly lessen com- 
petition in an industry. 


*At what level is the department 
interested manufacturir retail- 
ing, or what?” 

Judge Barnes replied, “At both 


y 
ig, 


levels.” 

“Has the forbidden 
any mergers, or approved any in the 
shoe field?” 

Judge Barnes: “We have neither 
approved nor forbidden any mergers 


department 


in the shoe field.” 
Judge Barnes, who takes the title 
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from a position he held in California 
before Washington in 
1953, also said he is actively seeking 


coming to 
one case not necessarily shoes 
to bring in the courts involving mer- 
gers to obtatin a court test of just 
what the 1950 amendments mean. 


This much Judge Barnes said on 
the record. This is all, in fact, that 
can be said flatly by justice officials 
on the subject of any governmen 
crackdowns against mergers in the 
shoe field, 

However, some hints from Judge 
Barnes, some statements of others in 
the department and in industry, in 
dicate this picture as well: 


The department reached the peak 
of concern with mergers in the foot 
wear field many months ago in the 
Florsheim case but took no action, 
Nevertheless, the industry is still be 
ing closely watched 

Second, the retailing end is the 
chief concern in the shoe field, with 
government trustbusters wondering 
if the movement of more and more 
retail outlets into fewer hands is 
(1) bad for the economy, ard, more 


important, (2) illegal. 


GETTING THE LOWDOWN ON SHOE FASHIONS from Miss Evelyne Farber, 
Midwest Editor of Shoescope and Chairman of the Shoe Fashion Board of 
St. Louis, is this group of Portland, Ore., shoe retailers. Left to right: Karl 
Gretschel, Clark's 6th Avenue Shoes; Park Dowd, Meier & Frank's; Miss Farber; 
George Bitzer, Southwood Shoes; and Ray Highbarger, Nordstrom's. Miss 
Farber presented shoe fashion show sponsored by “Oregon Journal’ for some 
200 Portland retailers, staged two consumer shows, addressed a special luncheon 
of the Fashion Group of Portland and various groups of store employes in 
Portland and Los Angeles. 
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Third, a test case is soon to be 
brought in the courts in the field of 
mergers, designed to call one mer- 
ger illegal, Lut there is virtually no 
chance this case will cover the foot- 
wear field. 

Fourth, any mergers that may run 
close to the antitrust laws may be 
set before U. S. officials in advance 
for a quick and informal finding of 
whether the mergers are permissible 
under the law. 

Fifth, there are signs of rivalry 
between the Justice Department and 
FTC, both of whom share enforce- 
ment authority in preventing illegal 
mergers. In this rivalry, in fact, may 
lie the chief threat to officials in the 
footwear industry, 


Finally, the whole question is 
locked in such secrecy that govern- 
ment officials themselves are unable 
to learn what other government of- 
ficials are doing. For instance, one 
government official wanted a factual 
list of mergers in the footwear field 
during the past two years, but was 
unable to obtain it from Justice of- 
ficials who indicate they have such 
a list. 

In summary, it would appear that 
federal officials are watching recent 
and planned mergers in the footwear 
field; that they are seeking a test 


case of the 1950 merger laws, but it 
won't be in the footwear field: that 
there may be no case brought in the 
shoe field unless some obvious viola- 
tion of the anti-merger laws crops 
up; and that footwear executives 
seeking to find out whether a certain 
action is legal from the antitrust 
standpoint may find the Justice De- 
informal advance 


partment giving 


clearance. 


SHOE FIELD ONLY 


Court Revises 


United Shoe Decree 


The Federal Court ruling against 
United Shoe Machinery Corp. for 
violations of the anti-trust laws was 
clarified last week by Federal Judge 
Charles E. Wyzanski, Jr. Judge Wy- 
zanski made the original decision, 
later upheld by the United States Su- 
preme Court, against USMC, 

Under the W yzanski’s 
decree applies only to United’s ae- 
tivities in the shoe machinery, sup- 
plies and shoe manufacturing field. 
It does not cover the firm’s activities 
in any other business or industry. 


revision, 
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Address 


City & State 





Company 


LEATHER & SHOES, 300 West Adams Street, Chicago 6, Il. 


[) Send us Leather & Shoes for one year at $5.00 
[} Two years at $8.00 (Including 800 page industry 
directory.) 

[) Check enclosed. 


Send bill. 


Your title 
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Motion by Atty. John L. Hall, chief 
counsel for United, for insertion of 
the following paragraph in his decree 
of Feb. 18, 1953, was allowed by the 
Judge: 

“No obligation of the defendent 
under this decree shall apply to its 
manufacturing, distribution, service, 
patent or other activities in any in- 
dustry other than shoe machinery and 
supplies, cr in relation to any indus- 
try other than the shoe manufactur- 
ing industry.” 

Judge Wyzanski also allowed an- 
other USMC motion eliminating ref- 
erence to grommets and shoe lacing 
hooks from the section of his decree 
which found that the company mon- 
opolized interstate trade in certain 
types of shoe supplies. Both grom- 
mets and shoe lacing hooks are now 
eliminated from that portion of his 
decree requiring USMC to discon- 
tinue distribution of certain types of 
shoe supplies. 


TOP SALES CONSULTANT who will 
address opening session of National 
Shoe Fair at Breakfast Meeting, Mon- 
day, Oct. 25 in Chicago is Zenn Kauf- 
man. Author of ''How to Run Better 
Sales Contests’ and co-author with 
Kenneth Goode of "Showmanship in 
Business" and "Profitable Showman- 
ship,'" Kaufman has been termed a 
‘mental shower bath." He will speak 
on "Showmanship in Selling.” 


Correction 


In reporting on new products dis- 
played at the recent Allied Shoe 
Products Showing in New York, 
LEATHER AND SHOES in its issue of 
Sept. 4 inadvertently neglected to 
name Pero & Daniels, Inc., Center 
St.. Jamaica Plain, Mass., as source 
for a new polka dotted plastic trim- 
ming. Pero & Daniels is distributor 


of P&D Bindings. 
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BAREFOOT CONTESSA 





Million Dollar 
Shoe Collection 


4 million-dollar shoe collection 
went on exhibit this Thursday, Sep- 
tember 23, at a private press showing 
in the United Artists screening rooms 
in New York. The special unveiling 
of the fabulous collection of shoes 
was part of the advance publicity for 
the motion picture film, “The Bare- 
foot Contessa,” starring Ava Gardner 
and Humphrey Bogart. 

The shoes were especially designed 
for the showing by Herman Delman, 
David Evins, Newton Elkin, Beth 
Levine and I. Miller. Each of these 
top designers created five pairs of 
shoes. And each pair of shoes is 
studded with genuine, costly gems 
totaling hundreds of thousands of 
dollars in value. 

These shoes, in addition to extra 
pairs that will be made, will travel 
the country with the movie, to go on 
exhibit in the lobbies of theatres all 
over the nation. 


NEW UPTREND? 


August Figures Show 
Encouraging Increase 


Hopes that the shoe industry is on 
the verge of an upturn were bol- 
stered this week with release by the 
Census Bureau of preliminary figures 
on Aug. footwear production. 

The Bureau’s figures showed Aug. 
output at 45.9 million pairs, 18 per- 
cent above the 39 million pairs pro 
duced in July and 7.2 percent above 
ihe Aug. 1953 total of 42.8 million 
pairs. At the same time, the Bureau 
estimated Aug. shipments at 49.5 
million pairs valued at $181 million. 
This was fully 3.6 million pairs over 
production for the month. 

Total production for the first eight 
months of 1954 now amounts to 333.6 
million pairs—five percent less than 
the 351.1 pairs reported in the same 
period a year ago. 

Men’s dress shoe production in 
Aug. was 5.9 million pairs, 18 per- 
cent more than the five million pair- 
age of July 1954 but three percent 
below Aug. 1953. 
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Women’s dress and work shoe out- 
put totaled 16.2 million pairs, 12 per- 
cent over July 1954 and 14 percent 
over the 14.3 million pairs made in 
Aug. 1953. 

Production of all other footwear in 
Aug. ran 23 percent higher than the 
level of July 1954 and five percent 
above Aug. a year ago. 

Analyzing the situation, the Na- 
tional Shoe Manufacturers Associa- 
tion said the sharp upturn in Aug. 
output and shipments came as no 
surprise since many retailers are now 
operating with rock-bottom invento- 
ries. Lateness of retailer ordering has 
not resulted in stepped up factory 


production but has created an “acute 
delivery problem.” 

In a comparison of pre-vacation 
and post-vacation shoe orders, the 
\ssocialion pointed out that men’s, 
youths’ and boys’ shoe orders for the 
year to the July vacations ran 5.1 
percent a year ago, children’s about 
6.9 percent behind, and women’s and 
misses’ about even. Since vacations, 
orders for men’s, youths’ and boys’ 
shoes have climbed to 6.3 percent 
above last year, women’s and misses’ 
up 20.7 percent. For the five weeks 
ended Aug. 27, orders for infants’ 
and children’s shoes bettered — the 
same period last year by 26 percent. 





PROPER 
BACKING... 


IS NECESSAYY... 


IN THE SHOE 


BUSINESS 


LOO! 


] . Af . . a o-¢ 
Proper backing is not a Do-it-yourself proposition, It re 


quires specialized machinery and methods and highly trained 


workmen, So... 


in the shoe business it’s smart business to 


have Windram handle your backing because Windram has 


over eighty-five years of know-how and experience along this 
¢ 


specialized line. It’s important too, to know that Windram 


can do the job at less cost in the long run. 


WINDRAM 


COMBINING — ELASTICIZING 


~ 


am lity 


BACKING CLOTH and PLASTICS 


WINDRAM MANUFACTURING COMPANY 
Established 1867 


3 Dorchester Street 


St. Louis — Advance Sales, Inc. 
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So. Boston, Mass. 


Cincinnati — Jerry Burg 





STILL RISING 


Hide Export Balance 
Boosted In July 


Net exports of cattlehides came to 
424,000 hides during July of this 
year, the U. S. Census Bureau re- 
ports, 

This compares with net exports of 
$66,000 in June of this year, and 
122,000 in July a year ago, accord- 
ing to the bureau. 

Actual exports of cattlehides came 
to 462,000 in July 1954 of this year, 


compared with 399,000 in June 1953. 
and 130,000 in July a year ago. 
Imports came to 38,000 in July 
this year, compared with 33,000 in 
June, and 8,000 in July a year ago. 
About 100.000 cattlehides were ex- 
ported to the Netherlands, 83,000 to 
Germany, 62,000 to Yugoslavia, 56,- 
000 to Colombia, 41,000 to Japan, 
and 40,000 to the United Kingdom. 
Compared with July a year ago, 
exports of kipskins, pickled sheep 
and wooled skins were higher in 
July, but exports of calfskins were 
smaller. 
As for imports, they were higher 
in July compared with a year ago 
for pickled sheep skins, but smaller 
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ALWAYS IN FASHION 


Creative designers of men’s, women’s and children’s 
footwear depend on GARLIN genuine buck (deer- 
skin) for that distinctive individuality which only 


a genuine quality leather such as buckskin can 


Discriminating shoe buyers prefer GARLIN gen- 
uine buck season after season, in all shoe types, 


styles, designs and processes of manufacture. 


LEATHER . . . nature's product 
is naturally BETTER 
FOR ALL SHOEMAKING PURPOSES 


GARLIN & CO., Ine. 


44 South Street 
BOSTON, MASS. 
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for all other major types of hides and 
skins. 

Exports of lining, sole and bag 
and case leather were up from July 
a year ago, but exports of upper, 
belting, glove and garment and up- 
holstery leather were down from a 
year ago. 

Imports of leathers of all types 
were down, except for upholstery and 
upper leather which showed slight 
increases. 


July Slump 


Retail sales of shoe stores slumped 
to $138 million during July of this 
year, the U. S. Census Bureau esti- 
mates, 

This is the lowest month since 
March of this year. 

Here is the month by month story: 
January $115 million 
February $103 million 
March $124 million 
April $185 million 
May $152 million 
June $159 million 
July $138 million 

For the first seven months, retail 
sales of shoe stores added up to an 
estimated $976 million, the bureau 
said. The bureau was unable to give 
a comparable figure for the same 
period a year ago. 

During July of this year, group 11 
retail stores, those organizations op- 
erating 11 or more stores, accounted 
for $52 million of the total sales, 
compared with $61 million during 
June of this year. 


Hides Or Grain? 

A fight shaped up this week over 
refusal of foreign aid officials to 
authorize Yugoslavia to buy 3,000 
tons of American cattlehides. 

kK. F. Forbes, president of the 
Western States Meat Packers Associa- 
tion, said this is “rank discrimina- 
tion” against the cattle and meat 
industry of the U. S. 

“We have asked our Washington 
representative, L. Blaine Liljenquist, 
to contact the conference of Western 
Senators, of which Senator McCar- 
ran of Nevada is the chairman,” 
Forbes said. 

The Foreign Operations Admin- 
istration wants to finance the export 
of grain to the Yugoslavia govern- 
ment, but the country wants cattle- 
hides. A total of 120,000 cattlehides 
is involved. 

Herman Hollander & Co., New 
York, has engaged to export 
the hides, it is understood, if FOA 
approves. 
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UNIQUE DISPLAY 





Faybert Showing 


Features New Imports 


Fabrics, boutique items, heels, or- 
naments, embroidered designs and 
pullovers all newly imported 
featured a showing of new shoe style 
effects held recently at the Park Plaza 
Hotel in St. Louis by Faye and Her- 
bert Faybert, husband and wife own- 
ers of a Chicago trimmings firm. 
The Fayberts returned recently from 
a four-week swing through important 
European fashion centers. 

Attracted by the promise that the 
showing would point up coordination 
of wearing apparel with footwear, 
members of both the footwear and 
apparel trades turned out for the 
event. 

The unique presentations made use 
of a novel, informal method of dis- 
play. Fabrics, vamps, embroidered 
designs and accessories were hung 
on walls, draped over room fixtures, 
set in unexpected crannies of the two- 
story suite of rooms. Rows of deco- 
rated heels swung gaily from the ceil- 
ing. Boutique items were draped 
from balcony window. Hand rail on 
winding staircase was swathed in 
wide ribbon of rhinestones. 

Host and hostess greeted their 
guests wearing black satin coats en- 
crusted with outsize jeweled mono- 
grams. 

Greatest interest, according to Mr. 
Faybert, was shown in ceramic orna- 
ments, heel effects, and flower effects 
which stressed the monochromatic 


NEW LEASE ON LIFE 





North American Group 
Holds Annual Conclave 


International cooperation and new 
stress on operating efficiency key- 
noted the annual convention of the 
North American Shoe Superintend- 
ents’ and Foremen’s Association held 
Sept. 18-19 at Kitchener, Ontario, 
Canada. 

More than 200 guests, including 
delegates from New York, Pennsyl- 
vania, Montreal and all Ontario shoe- 
making centers were present at the 
two-day affair. 
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INFORMAL DISPLAY OF IMPORT COLLECTION presented at recent show- 

ing in Park Plaza Hotel in St. Louis by Herbert and Faye Faybert, owners of 

Chicago shoe trimmings firm, finds interested guests huddled over new pull- 

overs, embroidered designs, fabrics, heels and ornaments. From left, Faye 

and Herbert Faybert; Alex Smith, vice president in charge of styling and sales, 

Weber Shoe Co.; and Irving Sigal, buyer of children's shoes and women's 
casuals, Halle Bros., Cleveland, O. 


look of floral expressly 
created and applied to specific im- 
ported fabrics. 

Can-can keels also drew lively re- 
sponse, These were loose straw flo- 
rals tacked onto heel backs for di- 
mensional effects. Other heel treat- 
ments included hand painted figures, 


*S10TIS 
design: 


florals and geometrics, 

Biggest trend in the offing, says 
Mr. Faybert. is the blend of vari- 
colored pastel iridescents, which also 


a 


Highlight was the talk given by 
Maxwell Field, executive vice presi- 
dent of the New England Shoe and 
Leather Association, who spoke on 
the need for international coopera- 
tion by the shoe industries of various 
nations. Field urged the setting up 
of an annual forum at which shoe 
men of the U. S., Canada and other 
nations could get together to ex 
change ideas, diseuss mutual prob- 
lems. (See LEATHER AND SHOES 
Sept. 16.) His talk was described as 
giving the North American group the 
“biggest lift since its ine eption three 
years ago. 

Another happy event was the wel 
coming of the Pennsylvania Super 
intendents’ and Foremen’s Associa 
tion into the North American organi 
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iridescent straws. Pastel 


basically have the 


includes 
lustre leathers 
iridescent look, he observed, yet fab 
rics with pastel iridescent ornamenta 
lion are newer, 

Also prognosticated for 
into-summer, 1955; — Lika 
which show promise of a big season 
in both ready-to-wear and footwear: 
hand painted floral heels, expressing 
further the look of iridescence; much 


spring 


tones. 


interest in straw fabries. 


Pennsyl 
vania group was a three-man delega 
tion led by president Nick Serino. 
New officers elected for the com 
ing year include, Philip Lalumiere of 
Montreal, president ; Al Hyatt of 
Montreal, tentative vice president 
Harry Levy of New York, Art Schell 
of Kite hener and Robert I Ganley ol 
Pennsylvania, vice presidents; N. A, 
Maranda of Montreal, secretary: Vat 
Pisano of New York \merican 
treasurer: Fred A. Greene of Mon 
treal, Canadian treasures ind Milt 
Daub of Kitchener, Larry Engel of 
Brooklyn and Pat Reilly of Kitch 


ener, trustees 


zation. Representing — the 


Next year’s convention will be held 
in Montreal at the date to be an 
nounced shortly 








SHIFTING INTO HIGH 





Independent Shoemen 


Ready By-Laws 


Acting officers and members of In- 
dependent Shoemen, recently organ- 
ized association for shoe industry in- 

innersole splits dependents, have designated a budget 
of $100,000 to cover the association’s 

MADE AT OUR MERCERSBURG TANNERY DIVISION operating and promotional activities 
in the coming year. 


backed by the name that Members and prospective mem- 


3 i bers will meet Oct. 24 at the Sheraton 

stands for higher quality Hotel in Chicago for the association’s 
National Organizing Conference. 

(See LEATHER AND SHOES, Sept. 18 

Solid and firm tannage, but mellow enough issue.) Election of officers and pro- 

to channel well. | posal of by-law provisions will be 
@ Uniform natural light color. among important business to be 
@ Closely sanded flesh side. | transacted. 

Consistently well-trimmed and uniform The association has set a goal of 

weight. enlisting 5,400 new members in the 

Meets all chemical and physical require- coming year, according to Philip B. 

ments for making a comfortable and Bayes, treasurer. This will include 

long-lasting shoe. approximately 4,000 shoe retailers, 
1,000 travelers and 400 manufactur- 
ers. It is expected, also, that an ex- 
ecutive vice president will be ap- 
pointed in the near future. 

By-laws, which will be proposed at 
the coming meeting, include the fol- 
lowing provisions, in part: 

Purpose of the association shall be: 
1. To protect and promote the best 
interests of all segments of the shoe 
industry and to strengthen the posi- 
tion of the independents at all levels. 
2. To enlist in its membership a mass 


LINING representation of interested independ- 


ents in each of its several divisions: 


LICHT MAN LEATHERS Manufacturing, Retailing, Wholesal- 


ing, Tanning, Sales Representative 
J.L.&S. > ; : and Allied Suppliers. 

ae Full Grain In furtherance of these purposes, 

LEATHERS — and Corrected coe Independent Shoemen shall have 


NEWARK. N J onan ihe ° . ° 
; ; f l. To analyze distribution chan- 
KIPS and SIDES Nein hy nels and methods. 

c , 2. To conduct trade promotion 
activities, including advertising and 
publicity. 

3. To collect and disseminate sta- 
tistics and other information. 
4. To further vocational and sales 


| Always Call * training and education of those con- 
: ‘nN ¥ - nected with or desirous of becoming 
For the SEAL TANN ING affiliated with the industry. 
7 SALES CORP. 5. To analyze the financial struc- 
s E A L 


ture of the industry in reference to 

105 SOUTH ST, BOSTON | capital investments and earnings, and 

of * to report such findings to members 
insofar as such information may be 


APPROVAL KIPS - SIDES - SPLITS | considered beneficial to their own 


srations. 
Representing Seal T ing Cc ef ae a 
I & Seal Tanning Co. | 6. To study merchandising and re- 


i * | lated policies with a view to develop- 
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ing improved techniques by which 
members may improve their profits, 
reduce losses, and increase sales. 

7. To provide consulting service 
for members ii. the various technical 
phases of their operations such as 
window display and store arrange- 
ment, advertising, finance, selling 
plans, credits, insurance, obsolescene 
and depreciation. 

8. To engage in research as to mar- 
ket development, fashion trends, con- 
sumer preferences, new products and 
materials, and for the solution of any 
other problems properly considered 
as affecting the manufacture, con- 
sumption and distribution of shoes. 


Join New Products Firm 

National Shoe Products Corp., 
Boston, has announced the election 
of Arthur D. Anderson, Jr.: and 


Robert P. “Murphy 


Robert P. Murphy as vice presidents 
and Theodore C. Hollander as 
treasurer. Murphy has been ap- 
pointed sales manager, Anderson, 
promotion manager, and George A. 
Kean, Jr., office manager and pur- 
chasing agent. 

National is a new and completely 
independent sales organization 
formed to handle product lines which 
United Shoe Machinery Corp. by 


Arthur D. Anderson, Jr. 


September 25, 1954 





court decree will be prohibited from 
distributing to the shoe industry, as 
well as other lines of shoe factory 
supplies. 

A resident of Milton, Mass., 
Murphy started with United in 1940. 
He was first in the Sales Department 
in Boston, then served as salesman in 
United’s St. Louis Branch until en- 
tering the Army in 1943. In 1945, 
he rejoined United’s Sales Depart- 
ment in Boston. Most recently, he 
was assistant district 
United’s St. Louis office. 

A resident of North Marshfield, 


Mass., Anderson was promotion man- 


manager of 


George A. Kean, Jr. 





There is no other book like 
it...it will make any shoe 
advertising executive’s 
job more interesting, more 


productive. 


Order a copy today! 


: [ 
y 


"4 i 


Harald & Guia) 


IDEA S for every Shoe 
Advertising Man 


Looking for a fresh approach to copy 
that will capture interest for your shoes 
and your company? Do you want to slant 
that copy style-wise . . . maybe give it 
historical flavor or relate it to the rest of 
the feminine and masculine wardrobe? 
Would you like to have a library of au- 
thentic footwear illustrations through 
every period of time? Would it help if 
you knew what the basic shoe designs are, 
how they were created, how they fit into 
today’s merchandising? Do you want the 
facts on the development of modern shoe 
designs? 


$ 
* 
PER COPY 


POSTPA!D 


Would you like to have modern shoe- 
making processes simply defined and illus- 
trated to broaden your background 
knowledge? If you want the details of 
foot structure, the facts about fitting, 
how to flatter the foot, and if you want 
to study a truly balanced program 
for the advertising and selling of shoes, 
intelligently meshed with production, re- 
tail buying, and consumer habits you 
can have them. Would an encyclopedia 
of shoe events help you spark copy and 
ideas for advertising, employee education, 
retailer helps? 

If any or all of these are the kind of 
thing you’re looking for—self-starters for 
almost any advertising or merchandising 
program, you'll find them in “Pacemakers 
of Progress,” by Harold R. Quimby. There 
are 368 pages of inspiration in this great 
book. It will keep you supplied with ideas 
for years to come. Get your copy of it 
now. Send check for $6.00, You'll be glad 
you did, 


RUMPF PUBLISHING CO. 


300 W. Adams Street 


Chicago 6, Illinois 
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Theodore C. Hollander 


ager of the first four National Shoe 
Fairs until joining United in 1939. 
Originally in charge of sales promo- 
tion in the Sales Department, he be- 
came manager of the publicity de- 


partment in 1947 and manager of 
advertising and publicity in 1950. 

Hollander is a native of Wenham. 
Mass. He joined United in 1947 to 
organize and become manager of the 
Tanning Machinery Department. 

Kean is a resident of Winchester 
and has been with United for 26 
years, recently as an expert in market 
and research analysis. 


Direct Service Expanded 

Shoe manufacturers in the Brock- 
ton and Haverhill, Mass., districts 
will receive machine parts and shoe 
factory supplies direct from the 
United Shoe Machinery Corp. ware- 
house in Boston beginning on Oct. 
20, company officials report. 

The new system will make avail- 
able to customers a larger parts and 
supply stock than is now carried in 





UUNOMUTOALIN id aE Lette 


the Brockton and Haverhill branches. 

Emergency pick-up of machine 
parts and shoe supplies can be made 
at the USMC Sleeper St., South Bos- 
ton, warehouse, or at the Beverly 
factory. Sales and service organiza- 
tions in Brockton and Haverhill will 
remain unchanged. 


Buys Osmic Chemical 

Purchase of Osmic Chemical Co., 
Brockton, Mass., maker of Shu-Shine 
shoe polishes, has been announced 
by Moses Weinman, president of 
Signal Chemical Co., Boston. 

Signal Chemical, which manufac- 
tures Shu-Prim shoe polishes, will 
take over all Osmic formulae as well 
as the trade name Shu-Shine, Wein- 
man said. Shep Fox, sales manager 
for Shu-Prim, will be in charge of 
the new combination, 











BANKING 
CONNECTIONS 


While we are constantly looking for new busi- 
ness, it is never our intention to disturb satis- 
factory relations elsewhere. However, when a 
change or increase in banking connections is 
being considered, we would like very much 
to be kept in mind. 


Convert into 


CASH! 


those odd-lots of leather, or excess materials, 
unused machines or equipment you no longer 
need. 

® Convert these unused things into cash, save 
storage space and increase efficiency. 

® This can easily be done by using the Want 
Ads of LEATHER AND SHOES... at very 
small cost. ($2.50 per inch) 

® That's one good way—and one way is all 
you need—to make your offerings to thou- 
sands of shoe and leather executives and 
purchasing agents—who may need most what 
you have to sell. 


You will always find us ready and willing to 
discuss banking or trust matters with you 
at your convenience. 


Slate Street Trust 
Company 


BOSTON, MASSACHUSETTS 


Mail Your "Want Ad” to the publication offices of: 


LEATHER 
and SHOES 


300 West Adams St. Chicago 6, Ill. 


MAIN OFFICE: Corner State and Congress Streets 
Union Trust Office: 24 Federal Street 
Copley Square Office: 587 Boylston Street 
Massachusetts Ave, Office: Mass. Ave. and Boylston St 


Safe Deposit Vaults at all Offices 








Member Federal Deposit Insurance Corporation 
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THE PERFECT SUEDE LEATHER 
co's. INC. 
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AMALGAMATED LEATHER 
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Boston Power Seam Rubber 
Model CRP 


A machine-rubbed job that will compare favorably 
with hand rubbing. 


An ingenious work guide holds up and supports the 
seam during the rubbing action to prevent rolled over 
backseams and thread fracture. Will rub down the 
lightest and heaviest leathers with equally good and 
uniform results. A secondary heated rubbing device, 
rheostatically controlled, puts a quality finish on the 
toughest seam. 

An inexperienced operator can learn to run the ma- 
chine in a few minutes, and in a short time can turn 
out between 50 and 60 dozen pairs per hour. 


The roll support post is hinged and allows the op- 
erator to place closed uppers over it, as small as 
children’s sizes, without difficulty. 


Send us samples of your work to be rubbed. 


BOSTON MACHINE WORKS (0) 








MAS S. 








BRANCH OFFICES: 


Dallas, Texas Whitman, Mass. Chicago, Ill. Kitchener, Ont. Woodridge, N. J. 
Johnson City, N. Y. Cincinnati, Ohio Milwaukee, Wis. St. Louis, Mo. Los Angeles, Cal. 








GENUINE SHEEP and LAMBSKIN LEATHER | 


Nature’s Own Products 
I mp roved by 


Siar Gaal ah Gaating Modern Tanning Technique 


Full Chrome Lambskins with Combination Tannages to Match. 
Garment Suedes and Grains — Glove Leathers — Shearlings. 


WINSLOW BROS. & SMITH COMPANY 


STORES: BOSTON, 97 SOUTH ST. © NEW YORK, 12 SPRUCE ST. © CHICAGO, 173 NO. FRANKLIN ST. 




















in every item 
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TOP QUALITY | aneacne tins Atlas 


1 TACK CORP. 


Needle-point §j Thred-fast | Since 1810 


COMPLETE RANGE ‘ . 
of sizes, styles, finishes iS 4 | f & 
NI PROMPT SERVICE i > 83 PLEASANT STREET 
send samples q TEEL OR Rolled fd 
or specifications ALUMINUM EYELETS vl FAIRHAVEN, MASS. 
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Deaths 





Donald O. Elliott . . . 44, prominent 
leather broker, drowned Sunday, Sept. 
19, while on a fishing trip in northern 
Wisconsin. He was head of Donald 
O, Elliott, Milwaukee tanners agent. 
Well known throughout the Midwest, 
Elliott was a leading amateur golfer 
and former Marquette University 
football star, Following graduation 


from Marquette law school in 1935, 
he went to work for Weyenberg Shoe 
Mfg. Co., in Milwaukee and Luding- 
ton, Mich., and later for Florsheim 
Shoe Co, in Chicago. During World 
War II, he attained the rank of Lieu- 
tenant Commander in the Navy 
Quartermaster Corps. He opened his 
own leather sales firm after the war. 
Elliote was a member of the Chicago- 
Milwaukee Leather and Allied Trades 
Club, the Schweinigel Club, the Mil- 
waukee Athletic Club and the Uni- 
versity Club, Surviving are his wife, 
Leona; a son, Robert, 9; a daughter, 
Judy, 12; and a brother, Glenn, 


Raymond E. Welts . . . 53, shoe 
adhesives executive, died Sept. 21 at 
Hale Hospital in Haverhill, Mass. 
He had been suffering from a heart 


condition, Welts was advertising 


manager of Dewey and Almy Chemi- 
cal Co., Cambridge, Mass., manufac- 
turer of shoe and other adhesives. A 
native of Caribou, Me., he served in 
the Army in World War I, later at- 
tended Bowdoin College. Before join- 
ing Dewey and Almy, he was presi- 
dent of Harriman-Welts Co., cement 
manufacturer. During World War 
Il, he served with the War Production 
Board in Boston. He was a member 
of the Boston Advertising Club and 
Alpha Delta Phi Fraternity. Surviving 
are his wife, Catherine §S.; a son, 
Jeremy; a daughter, Mrs. Roger W. 
Kaufman; his father, three grandsons 
and two sisters. 


E. Naudain Simons .. . leather exec- 
utive, died Sept. 19 at his home in 
Philadelphia, Pa. He was a director 
and former vice president of William 
Aimer Co., Philadelphia kid leather 
tanner. Simons, also a former vice 
president of Schmaltz Goodwin Co., 
shoe manufacturer, retired last March 
after spending more than 60 years in 
the shoe and leather industry. 


Waldo L. Hart... 78, leather exec- 
utive, died Sept. 19 at his home in 
Winchester, Mass., after a short ill- 
ness. A veteran leather man, he was 
treasurer of Mullens, Trowbridge & 
Co., Inc., Boston leather importer. A 
native of Lawrence, he was associated 
with the Second National Bank of 
Boston until 1912 when he became 
treasurer and a principal stockholder 
of Mullen Trowbridge. He was a 
32nd degree Mason and member of 
Aleppo Temple Shrine. Surviving are 
his wife, Emma W:5 a son, Charles 
A.; a daughter, Mrs. S. Collyer Hoag- 
land; a brother, Henry J.; and four 
grandsons. 


Frederick Senn . . . 45, shoe execu- 
tive, died Sept. 14 in St. Louis, Mo., 
after suffering a heart attack. He had 
suffered froni a heart ailment for the 
past several years but appeared in good 


health prior to his death. Senn was 
superintendent of the Penaljo factory 
of Hamilton Shoe Co. in St. Louis. 
He had been associated with Hamilton 
for the last 15 years and was super- 
intendent of the Penaljo factory for 
the past three. 


James C, Givren. . . 50, prominent 
shoe manufacturer, died suddenly Sept. 
18 while at his summer home in Har- 
wichport, Mass. One of the nation’s 
leading shoemen, he was president and 
treasurer of E. J. Givren Shoe Co., 
Inc., Brockton, Mass., manufacturer 
of men’s shoes. A resident of Brock- 
ton, he graduated from Notre Dame 
University and joined the firm 25 
years ago. He became president 23 
years ago. He was a member of the 
New England Shoe and Leather Asso- 
ciation, the National Shoe Manufac- 
turers Association, the Knights of 
Columbus and Thorny Lea Country 
Club. Surviving are his wife, Mildred; 
and two daughters, Anne and Agnes. 
(Other Deaths on Pages 69 & 70) 


Open New Hadley Plant 

Hadley-Bros.-Uhi Co., St. Louis 
manufacturer of solvent and latex- 
type cements, shoe and _ leather 
finishes, gem duck, and other sup- 
plies, has completed its new plant at 
4360 N. 126th St., Milwaukee. 

Serving the Wisconsin, Minnesota, 
Michigan and Northern Ibinois ter- 
ritories, the new plant offers a Leather 
Finish Service Laboratory. The com- 
pany plans to manufacture its full 
line of leather finishes at the Mil- 
waukee plant and is already distri- 
buting its lines of cements and welt 
shoe insole rib re-inforcing materials 
from there. 

Robert F. Phirman is in charge of 
operations at the Milwaukee plant 
and Alex Horn is in charge of sales 
and servicing in the tri-state area. 
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MILITARY BUYING 





Invitations 


Chamois Leather. The General 
Services Administration, 250 Hudson 
Street, New York 13, N. Y., an- 
nounces Inv. No. NY-2JR-56938, cov- 
ering Leather, Chamois, 6169 ea. 
Bid opens Sept. 30, 1954. 


Men’s Dress Shoes. The Phila- 
delphia Quartermaster Depot, 2800 
South 20th Street, Phila. 45, Pa., an- 
nounces invitation to bid No. 55-133, 
covering Shoe, Dress, Man’s Oxford, 
Plain Toe, Leather, Russet. Regular 
Tariff Sizes 51,876 pr. and Supple- 
mental Tariff Sizes 2,208 pr. Bid 
calls for F.O.B. Origin and/or F.O.B. 
Destination. Bid opens Oct. 4, 1954. 


Men’s Dress Shoes. The Phila- 
delphia Quartermaster Depot  an- 
nounces invitation to bid No. 55-128, 
covering Shoe, Dress, Man’s Oxford, 
Leather, Black, 46,550 pr. F.O.B. 
Origin and/or F.O.B. Destination, 
Wilkins Air Force Depot. Delivery 
23,260 pr. by Dec. 31, 1954, and 
23,290 additional pair by Jan. 31, 
1955. Bid opens Oct. 7, 1954, 


Service Shoes. The Philadelphia 
(Juartermaster Depot announces in- 
vitation No. 55-147, covering Shoe, 
Service, Man’s, High, Leather, Rus- 
set, Rubber Sole and Heel, 217,140 
pair. Delivery schedule November 
1954-January 1955. Bid opens Sept. 


Marine Service Shoes. The Ma- 
rine Corps Clothing Depot, L100 
South Broad St., Philadelphia, Pa., 
has issued Invitation 1059-C calling 
for bids on 50,000 pairs of men’s 
field service shoes, dark brown ma- 
hogany color, Specification Mil-S- 
1733A dated Jan. 19, 1953. Delivery 
scheduled for Nov. 19, 1954-Jan. 15. 
1955. Paranitrophenol treatment of 
all leather components required with- 
in range of 0.20% 0.40%. 


Bids 


Leather Cases, Bristol Mfg. Co., 
Green Bay, Wisc., was low bidder 
under Inv. No. 55879A which opened 
at the New York General Services 
Adm., 250 Hudson St., New York 
City. Bristol quoted $10.18 each less 
a discount of 2% 20 days for a 
total of 108 Cases, investigator, type 
V, size 18 inches long by 12 inches 
high, brown, smooth case leather. 
Fed. Specs. KK-C-12lce, 4 pocket 
each, Cases to be marked on interior 
by manufacturer, “Property of U. 5. 
Govt.” 
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FOR RETANNED CHROMELEATHER 


DERMOLIQUOR C 24 


Cationic Fatliquor 


FIBER CHEMICAL CORPORATION 


P.O. BOX 218 MATAWAN, N. J. 





UC Ae 


CHEMICALS 


For every type of leather 


DIAMOND ALKALI CO. 
CLEVELAND 14, OHIO 








Anglo-American Hides Co., inc. 
100 GOLD STREET y T A B £ g 


NEW YORK 38, N. Y. 
IMPORTERS & BROKERS of TA N N e a Y 
Goatskins, Cabrettas, Deerskins, 
Peccaries, Lizardskins, Snakeskins, P u M P Ss 
Alligators, Madras-tanned Goat- » +» have been meeting the special 
skins, Buffaloes, Calfskins, Whip- requirements of the Tannery since 
snakes, Cobras etc. 1859. Write for Bulletin TP-629 


Direct connections and representa- 
tions from all over the world. TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N.Y, 


Inquiries invited. “es 
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MIRROLENE 


ANILINE FINISHED SIDES 
IN EITHER FIRM OR GLOVE SOFT TANNAGE. 


That something extra in quality so much needed in today’s 
highly competitive market. 





Other United Leathers Include 
UNITAN SIDES in smooth and elk finish 
UNILENE SIDES in fine combination tannage 
SOFTOLENE SIDES in new soft tannage 
Complete Line of Splits 


UNITED TANNERS, Ine. 


TANNERY 
DOVER, N. H. 


BOSTON OFFICE 
99 SOUTH ST. 
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REG TRADE MARK 


Complete Line of 


BRUSHED LEATHERS 
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Coming Events 





Oct. 2-6, 1954—Boston Advance Spring 
Shoe Market Week. Sponsored by New 
England Shoe and Leather Association. 
Hotels Statler and Touraine and member 
showrooms. 


Oct. 24-27, 1954— National Shoe Fair. 
Sponsored by National Shoe Manufactur- 
ers and National Shoe Retailers Associa- 
tions, Palmer House and other Chicago 
hotels. 


Oct. 26-27, 1954—-Fall Meeting, National 
Hide Association. Edgewater Beach Hotel, 
Chicago, Ill. 


Oct. 28-30, 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 


Oct. 31-Nov. 3, 1954—-Michigan Annual 
Shoe Fair. Sponsored jointly by Michigan 
Shoe Retailers Association and Michigan 
Shoe Travelers Club. Hotels Statler and 
Sheraton-Cadillac, Detroit. 


Nov. 14-17, 1954 — Semi-annual Parker 
House Shoe Show. Sponsored jointly by 
Parker House, Boston, and Boston Shoe 
Travelers Association. 


Nov. 28-Dec. 2, 1954—Popular Price 
Shoe Show of America, Inc., for Spring 
and Summer 1955. Sponsored jointly by 
New England Shoe and Leather Associa- 
tion and National Association of Shoe 
Chain Stores. Hotels New Yorker and 
McAlpin, New York City. 


Jan. 15, 1955—-Annual Banquet of New 
England Shoe Superintendents’ & Foremen's 
Association. Hotel Statler, Boston. 


Jan. 16-19, 1955.—4lst Annual Mid- 
Atlantic Shoe Show, sponsored by Mid- 
dle Atlantic Shoe Retailers Association. 
The Benjamin Franklin, Philadelphia, Pa. 


Feb. 19-22, 1955—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherland 
Plaza Hotel, Cincinnati, O. 


Feb. 27-March 2, 1955-~Allied Shoe Pro- 
ducts and Style Exhibit for Fall and Winter 
1955. Hotel Belmont Plaza, New York City. 


March 1-2, 1955 Official showing of 
American Leathers for Fall and Winter 
1955, sponsored by Tanners’ Council of 
America, Waldorf-Astoria Hotel, New York 
City. 


April 24-27, 1955-——St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufactur- 
ers Association. Leading St. Louis hotels. 


May 22-25, 1955 — Annual Convention, 
American Leather Chemists Association, 
New Ocean House, Swampscott, Mass. 


June 13-14, 1955—-Annual Spring Meet- 
ing of National Hide Association, French 
Lick Springs, French Lick, Ind. 


Aug. 28-31, 1955—Allied Shoe Products 
and Style Exhibit for Spring and Summer 
1956. Hotel Belmont Plaza, New York City. 


August 30-31, 1955-—-Official showing of 
American Leathers for Spring and Summer 
1956, sponsored by Tanners’ Council of 
America, Waldorf-Astoria Hotel, New York 
City. 
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LEATHER MARKET REPORT 





Bullish Feeling Grows 


But Prices Stand’Still 


Buyers Everywhere Admit Leather Is Cheap 
Yet Few Build Inventories Beyond 30 Days 


Sole Leather Tanners quiet. 
Moderate production of past few 
months barely absorbed. Prices gen- 
erally unchanged during week. 

Very finest light bends find fewer 
buyers at 63c and down. Up to 
about 55e¢ asked for 8-9 irons. 9-10 
irons bring about 49¢ and down with 
over 10 irons, now in shert supply. 
quoted at 48c and down. 


Sole Leather Offal hesitant. 
Considerable interest but few sub- 
stantial orders. 

Up to 26c paid for bellies. When 
27¢ asked, trading stops. More sold 
at 25c than in many months. Other 
lots at less according to worth and 
bargaining ability of buyer and 
seller. 

Good single shoulders with heads 
on still get up to 37c though 36¢ 
nearer what buyers want to pay and 
less often offered. Up to about 39- 
We asked for heads off singles. 

Double rough shoulders bring be- 
tween 42-44c for best TR leather. 
Some sales of other lots at 38-40c. 
Very finest carefully selected waist 
belt stock brings about 46c and 
down wit one tanner holding out for 
bc. Heads and shanks quiet. 


Calf tempo quickens. —lnteres! 
widespread and growing. Prices hold 
at last week’s level. 

Up to about 99e asked for very 
finest men’s weight colored calf. 
Black a cent less here, two cents less 
there. About 85c top price asked for 
volume tannages. Little activity 
noted below 80c as week draws to 
end. 

Women’s weights ask up to about 
92c for best small skin leather in 
high colors, up to about 87e for reg- 
ular sized skins. Volume tannages 
ask about 80c and down with plenty 
available in 60's. Some fair leather 
available down to about 50c. Suedes 
very slow at about $1.00 and down. 


Sheep plods along at even 
pace. Prices generally unchanged 
and demand fair to good. Linings 
account for most business done. 

Boot lining russets bring up to 
25c for best, up to about 22-23c for 
volume. Best shoe lining  russets 
bring 23¢ and down with 15-20c¢ the 
big field. Colored vegetable linings 
bring 27¢ and down here, 26c and 
down there. Better interest in chrome 
linings at 28¢ and down, small call 
at 30e and down. 





Prices and Trends of Leather 


KIND OF LEATHER THIS 
WEEK 





“ALF (Men’s HM) 58-99 
CALF (Women’s) 53-93 


MONTH YEAR 
AGO AGO 


63-1,04 77-1,10 95-1.20 
58-97 67-1,.00 80-1.03 


CALF SUEDE 70-1,00 75-1.15 75-1.15 85-1.10 


KID (Black Glazed) 55-90 
KID SUEDE 45-95 
PATENT (Extreme) 52-62 
SHEEP (Russet Linings) 15-23 
KIPS (Combination) 45-50 
EXTREMES (Combination) 43-48 
WORK ELK (Corrected) 31-35 
SOLE (Light Bends) 62-66 
BELLIES 25-26 
SHOULDERS (Dble, Rgh.) 42-46 
SPLITS (Lt. Suede) 32-38 
SPLITS (Finished Linings) 17-22 
WELTING (% x %) 654-7 
LIGHT NATIVE COWS 13 


55-90 55-90 75-90 
45-95 48-91 80-96 
52-62 55-60 60-64 
15-23 20-32 18-32 
48-52 54-59 64-68 
44-49 50-55 56-59 
34-38 38-42 38-45 
64-68 66-69 68-72 
27-28 27-29 26-29 
44-48 51-53 51-56 
32-38 33-37 35-39 
17-22 18-23 24-26 
7-2 7% 744- 7% 4 
14-14', 18 204, 


All prices quoted are the range on best selection of standard tannages using quality 


rawoeteck, 
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DEPENDABLE 


Also . 


Speci 
Pecialty Lea thers 


Sor Belting, 


Textiles, 


Hydra ulics, 


> ° 
/ aching and 


Strap L eathers 


TANNING CO. 


WESTFIELD 


PENNA 





Side Leather Tanners Busy. 
Many sold ahead for month or more. 
(Juick deliveries asked almost every- 
where. 

From 50c down asked for best 
combination tanned kips. Plenty 
available at about 46c and down. 
Very best extremes when heavy bring 
up to 48c¢ though bulk of sales in 
medium and light weights bring 
about 45¢ and down. Plenty at 42¢ 
and down. Large leather brings up 
to about 39¢ for best heavies. up to 
about 37e for lighter weights. 

Top grade heavy chrome kips 
quoted at 4% and down, Extremes 
often bring up to about 42c, some- 
times up to about 44c. Volume lines 
bring about 40c and down. Large 
heavy leather quoted at 38c and down 
with plenty at about 34¢ and down. 


Split sales fair to good, Com 
petition continues keen and produc- 
tion large. 

Finished lining splits still quoted 
at 22¢ and down but volume remains 
in 14-l8e area, Slightly better call 
for suede linings at 26c and down to 
about l6c. Between 16-20c¢ finds 
large volume. Non-slip suedes bring 
14-23c, volume near 16c. 

Suedes, light and heavy get little 
new business, Up to about 40c asked 
for best heavies, up to about 38e for 


TS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 
SHANKS 
BELLIES 
OEERSKINS 
MOCCASIN COWHIDE 


{ ) 
\ Mle y 


A.L.GEBHARDT CO. 


very finest lights. Sole splits only 


moderately active at steady prices. 


Goatskins hold own but show 
little promise of change. Most of 
market appears firm in origin. 

Group 4 Amritsars held at $8.75 
per dozer. c&f. with lower bids 
turned down. Special group 4 skins 
last brought $9.25-$10.00. Madras 
Deccans also held firmly at $9.25 for 
1.70/1.80 Ib. skins. Caleuttas much 
too high for domestic tanners. 

Batie types last sold at $9.50 for 
10/40/20, 115/120 |b. skins. Tan- 
ners show little interest in these or 
for genuine Baties at $11.75 for 115 
lb. skins. 

In Brazil, Pernambucos and north- 
ern Brazil goatskins last sold at 90 
per lb. fob. Shippers now ask 92c. 


Kid leather expectant. Tanners 
report that black suede is still moving 
and they are hopeful of good volume 
of business in the next few weeks. 
Some tanners also find that some 
black glazed is in demand. 

Few tanners handling colors but 
those who do report definite interest. 
With a few exceptions of colored 
suede, the emphasis is on a variety of 
shades in the glazed kid, mainly red, 
blue, a little yellow and some develop- 
ing interest in a rainbow variety. 
However, most tanners are not really 
interested in processing colors and 
prefer to stick to black, brown, and 
an occasional dark blue. Right now 
very little brown is reported as mov- 
ing in either suede or glazed. 

A good demand for white glazed 
appears to be developing and if it 
continues, this year will be as good 
as or go ahead of last as far as white 
is concerned. Linings moving to 
some degree. Nothing new in slipper 
leathers or crushed. Most tanners 
consider satin mats a dead _ issue. 
Rawskins continue to be unsatisfac- 
tory. 


Average Kid Leather Prices 
Suede 32c-90c 

Linings 25c-55c 

Crushed 35c-75c 

Glazed 25c-$1.00 

Slipper 25c-60¢ 

Satin Mats 69¢-98c 


Belting leathers lack zest. Sales 
made in fairly small quantities and 
for immediate delivery. 

Curriers say they seem to be con- 
tinuing in the pattern of getting 
fairly small orders for “delivery yes- 
terday.” However volume not too 
unsatisfactory. Right now large or- 
ders for future delivery hardly seem 
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to exist as practically all buying is 
for replacement of necessary material. 


AVERAGE CURRIED LEATHER PRICES 


Curried Belting Best Selec No, 2 No. 3 
Butt Bends 1.25-1.35 1.23-1.31 1.16-1.27 
Centers 12” 1.53-1.64 1.43-1.55 1.41-1.45 
Centers 24” -28” 1.51-1.58 1.41-1.52 1.39-1.53 
Centers 30” ; 1.47-1.52 1.37-1.47 1.35-1.42 
Wide Sides 1.22-1.25 1.18-1.21 1.12-1.14 
1 


Narrow Sides 1.14-1.17 1.11-1.13 1.05-1.07 


Premiums to be added: Ex Light, plus 5c-10c; 
Light, plus 7e; Heavy minus 5e-l0c; Ex 


r 


Heavy, minus % 


Glove situation holds. Only 
about six weeks more of the cutting 
season remains and manufacturers 
are buying only enough leather to 
take care of current needs. 

Garment leather prices subject to 
barter. Suedes moved at concessions 
of from 2-4c. Low ends from 15e to 
20c seem to find a market. 

Domestic grain garment leather 
offered at 16c to 20c. Iranian grains 
at 27 and 28c. Sudan grains bring 
up to 44c but bulk of the business 
done under 40c. 

Glove leathers slow with the pos- 
sible exception of pigskins. All 
grades from 25c to 70c find a market. 
Cabrettas fair with low grades the 
best sellers. Men’s grey suedes dead. 
Iranians spotty. 


Work glove uneasy. Some ad- 
ditional small orders of work glove 
leather obtained by leading tanners 
of top finished splits. Prices listed 
unchanged by most. 

LM weight work glove splits of 
No. 1 grade listed at 13-14e, No. 2 
grade at 12-l3c and No. 3 grade at 
11-12c. M weight work glove splits 
of No. L grade quoted at 14-L5e, 
No. 2 grade at 13-l4c and No. 3 
grade at 12-13c. 

Garment leathers very spotty 
and a variety of prices heard, Suede 
considered a shade firmer in some 
quarters at 30-32¢ and down but some 
sources said leather was moved for 
less money in other directions, prob- 
ably involving less desirable quality 
lots, 

Grain finish seemed to hold at last 
quoted prices of 28-30c and down. 
Less desirable quality still selling 
around 25c¢ mark. 

Very little activity in horsehide 
garment leather. Demand continues 
slow and some tanners report no es- 
tablished market prevails at this time. 
In other quarters, good tannages 
quoted nominally around 34c¢ and 
down awaiting new business. 

Some business in cowhide garment 
leather from time to time with prices 
holding around 30-32c. 
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Bag, case & strap uninspiring. Cod, sulphonated, pure 25% Artificial Moellon, 259 moisture 
. ® . . . or ; 
Case leather listed unchanged at Cad aainh , a one y mo ae 

oe at ‘ od, sulphonated, 25% addet ommon degras 
12-43c for 2-21% ounce, 43-44 for . ; 

2 mineral AL-. Neutral degras 

3-34% ounce. Grade A russet strap Cod, sulphonated, 50% added Sulphonated Tallow, 75% 
leather of 4/5 ounce still held around mineral li. Sulphonated Tallow, 50% 
50c, 5/6 ounce at 52c, 6/7 ounce at Castor oil, No. 1 C.P. drs. l.e.1. Sponging compound 
She. 7/8 aa on oe inal Sulphonated castor oil, 75% ‘ Split Oil 
» £/@ ounce at Wc, O/7 ounce f Linseed oil, tks., f.o.b. Minn. , Sulphonated sperm, 25% 
58e, 9/10 ounce at 6le and 10/11 drums 54 moisture 
ounce at 64e. Neatsfoot, 20° C.T. 2 Petroleum Oils, 200 seconds vise., 

Grade B listed at 2-3c less and Neatsfoot, 30° €.T, 0 , tks., f.o.b, 
Grade C al ind 6c less. Premi Neatsfoot, prime drums, e.l., Petroleum Oils, 150 seconds vise., 
srade La rout o to Oc less, Premiums f.o.b. Chicago ; tke. Lab 
over russet prices charged for colors Leb, f.o.b. Chicago 18: Petroleum Oils, 100 seconds yvise., 
to the extent of 3c and for glazed Neatsfoot, sulphonated, 75% ; tks., f.o.b. 

‘ Olive, denatured, drs. gal 

around 2e. , » Gre, gal. 
Waterless Moellon *Imported Extracts are plus duty 


9 0S" 8S” GAS ome 
ed ae 


t 


Tanning Materials 


Raw Tanning Materials 
Divi Divi, Dom. 48% basis shp’t, bag $72.00 
Wattle Bark, ton . “Fair average” $98.00 
“Merchantable” $94.00 
Sumac, 28% leaf $124.00 
Ground $120.00 
Myrobalans, J. 1’s Bombay $42.00 
Sorted $47.50 
Genuines $49.00 
Crushed 42-44% $62.50 
Valonia Cups, 30-32% guaranteed _ $47.50 
Valonia Beards, 40-42% guaranteed $64.00 
Mangrove Bark, Ecuadorian $54.00 
Mangrove Bark, Colombian $58.00 
Mangrove Bark, 38% E. African $69.00 


Tanning Extracts* 
Chestnut Extract, Liquid (basis 
25% tannin), f.o.b. plant 
Tank cars 4.00 
Barrels, c.l. 4.75 
Barrels, |.c.1. 5.10 
Chestnut Extract, Powdered (basis 


60% tannin), f.o.b. plant F CG lif. . C 
Hogs, 10.32 rom California Comes — 
ags, L.c.l. 02 
Cutch, solid Borneo, 55% tannin 081% 


Hemlock Extract, 25% tannin, tk. cars GLOVE TAN NAGE SIDES 
f.o.b. works 060% 


bbls. c.1. 06% 


Oak bark extract, 25% tannin, lb. 
bbls. 644-654, the. 06% CHROME SPLITS FINISHED FOR UPPERS 


Quebracho Extract: 
Solid ord., guaranteed 63% tannin, 
Ll 21/32 
Solid, Clar., guaranteed 64% tannin, 
el. 12 23/64 
Wattle extract, solid, c.l., East 
an i fain’ 2 a LOS ANGELES TANNING CO 
Wattle extract, solid, c.l., South e 
African 60% tannin 10 ‘ a - 
Powdered super spruce, bags, c.l. 4101 Whiteside St. Los Angeles 63, Calif. 
05%; l.c.. 05% 
Spruce extract, tks., f.0.b. wks 01% 
Myrobalan extract, solid, 55% tannin .07% 
Myrobalan extract, powdered, 60% 


tannin 0 “SUPERIOR LEATHERS” 


Valonia extract, powdered, 63% : , 
tannin 08%, Chrome Retan Sole Leathér 
Quebracho extract, powdered, Swedish nds shoulders - 
spray dried, 76-78% tannin 16% ' ng-wearing properties 
Wattle extract, powdered, Swedish, 6 EX . ee 
73% tannin ' 15% CVA ii 
Powdered Spruce, spray dried, The ideal leather for shoe ses 
wees ie Chrome Retan Upper Leather 
Myrobalan, Swedish, powdered be rear i, : og 
68-70% AM pe hile daha 
Oakwood, Swedish, solid, 60-62% 11% OR ; (Iho cow and horse sides 
Oakwood, Swedish, powdered, aa) My 
64-66% 12 » tf SUPERIOR TANNING CO. 
Larchbark, Swedish, solid, 54-56% 11% 254 West Divisior Chicago 


Larchbark, powdered, Swedish 
spray-dried, 58-60% 12'4 








bellies utstanding in its waters 


j A) and garment purpose 


easily worked 


treet 
eer. ; 


Tanners’ Oils 
Cod Oil, Nfld., loose basis, gal. .90-.95 
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LIQUID 
POWDER 


WATTLE 
CHESTNUT 


TANNERS EXTRACTS 


iMPORTERS AND 
MANUFACTURERS 


STANDARD 
DYEWOOD 
COMPANY, INC. 


40 LOCUST STREET 
MEDFORD, MASSACHUSETTS 











You let me go out in rowboats and 
canoes. Surely a yacht is safer. 
After ail, there'll be people there 
who know that CONTROLLED PEN- 
ETRATION of tannery oils by Salem 
Oil & Grease Co, is the best thing 
that ever happened to make good 
leather better. 











Advertise Effectively 
and Economically through 
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HIDE AND SKIN MARKET REPORT 





Limited Hide Supplies Help 
Packers Hold!Up Prices 


Widespread Slowdowns in Packinghouses Serve 


To Put Damper On Record Slaughter Pace 


Hide supplies lessen. Heavy 
rate of cattle slaughtering operations 
by big four killers showed signs of 
tapering off because of unsettled 
labor conditions in the packing 
houses. Strike threats accompanied 
by numerous walkouts in various 
plants responsible for smaller cattle 
receipts at principal markets, 

An upturn in the hide futures mar- 
ket on Tuesday brought some interest 
from exchange operators into the 
spot market for most selections at 
last trading levels which tended to 
give the situation a steadier under- 
tone. Tanners, however, showed very 
little enthusiasm. 

Despite limited tanner interest, de- 
mand from dealers and traders suf- 
ficient to maintain prices. In fact, 
Chicago productions of one selection, 
branded cows, actually brought a 
half cent advance. One big packer 
sold 1,500 and an outside packer 
3,000 Chicago branded cows at 
L0’se. Such productions previously 


had sold at 10c. Advance paid by 
exchange operators who were able 
to hedge these hides on the futures 
market. 


Independents stronger. Pack- 
ers’ Assn. at Chicago sold 3,000 
branded cows at 1014, considered a 
half cent advance over the previous 
trading basis. 

In the east, one New York packer 
sold Sept. butt branded steers at 10c 
and some Colorado steers at 9'oc, in 
line with recent western sales but 
down ‘yc from previous N. Y. packer 
Earlier, 12,000 southeastern 
light hides sold at 13c for natives, 
12e fer brands. 

Very little activity reported in Pa- 
cific Coast productions. 


sales. 


Small packers scattered. An 
vecasional export inquiry reported 
but in general hard to get buyers 
and sellers to agree on prices, 

Some southwestern hides such as 
Texas 40-42 |b. avg. small packers 





HIDE FUTURES 


Close 

Sept. 23 

October 12.65T 
January 13.33T 
April 14.01T 
July 14.58B 
October 15.06B 
January 15.43B 


Total Sales: 


Close High Low Net 
Sept.16 for Week for Week Change 
12.01B 12.75 12.10 +64 
12.73T ° ° + 60 
13.38B ° ° +63 
13.93B ‘ : +63 
14.40B . ° +66 
14.79B +64 


482 Lots 








HIDE AND SKIN 


Present 


Heavy native steers 12 -12% 
Light native steers 13 

Ex. light native steers 18 -18', 
Heavy native cows 114-12 

Light native cows 13 

Heavy Texas steers 9% 
Bute branded steers 9" 
Light Texas steers 10'%-11N 
Ex. light Texas stcers 12'4-13N 
Colorado steers 9 

Branded cows 0 -10% 
Native Bulls 8 - 8 
Branded Bulls 7 7, 
Packer calfskins 25 -35 
Picker kipskins 19',-24 


NOTE 


QUOTATIONS 


Week Ago Month Ago Year Ago 
-12' 13 -13% 16 
“13% 14% 161% 
-18', 19 191%, 
-1244 13-13% 16 
13 14-141 17¥,; 

9", 10'% 13 
9', 10'% 1} 
1IN 12N 14'4 
13N 14N 17% 
9 10 12 -12% 
-ll 114-12 14', 
- 8% 8 - 8% 11 +12 
o I% , « 8% 10 «(81 
25 -35 30. =—-40 4742-55 
19',-24 1914-23, 27. «33 


Price ceilings have now been completely ended by the government. All 


remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 
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moved down to 12e flat fob. Other dozen more but buyers not aggres- buyers show very little interest. No 
productions averaging 42-43 lbs. sold sive. Other varieties continue new developments as regards Brazil 
down to Llc while 46-48 lb. avg. and nominal. back cut tejus as the season is fin 
brought Ile. Reports of 48 |b. avg. Pickled skins seek sales. Buy- ished and no late offerings. 
hides selling as low as 10%4c al- ers out of the market and while eell- Latest reports from the Argentine 
though 48-50 lb. avg. good plump are willlar to malie cheieenions: thar that shippers having difficulty in ob 
small packers brought LOV2c selected are unwilling to name any prices un 
fob. shipping points. ere til they have some indication from 
Some business done in 50-52 Ib. 
avg. hides at 10c selected fob. 


taining permits or licenses for sales 
previously made and some quarters 
are beginning to wonder whether the 


skins will be shipped 


buyers. 
In a nominal way, the market is 


Some western 54-5 , ides ae 
; rag hee 7 a m. avg. re 4 ranged from $8.00- 9,00 per dozen, Deerskins firm. Difheult to con 
ret os “ at Ss he a depending upon brands. firm any new. business in Brazil 
shipping points. Some midwestern Domestic market is also on the ‘jacks’ due to dearth of offerings 
small packer bulls sold down to 6) 2« 


fol easy side with last sales of top grade Some quarters are of the opinion 
cgi skins at $9.00 per dozen, but doubted that they could possibly realize 64 
Country hides better. A _ little if this could be duplicated now. fob., basis importers, if they had the 
buying, credite Tes : ferings 
yuying credited to export interest, Reptiles slack. Further offering: offe rings. 
reported at 74sec for mixed lots and Madras bark tanned whips, 4 inches While some quict sales made at 
at Se for straight locker-butcher hides ; . , 7 ; 1 : *" 3 ‘ ( lose to this figure, bulk of recent 
: oe up, averaging 4% inches, 70 30 se- 
averaging 48-50 lbs., flat trimmed lection, at 32c combined with skins trading at slightly less. Other vari 
fob. shipping points. Tanner interest Se aes one af. eties slow and nominal due to limited 
: averaging 4%, inches at 36c, last . 
apathetic. . , ae . offers and high asking prices. Last 
: trading basis. Buyers showing no e 
In one quarter, it was reported that . us confirmed sales of Honduras at 41 
re interest in the 4% inch skins, but 
some 44-45 bb. avg. midwest renderer y c&f, 


. a illing ake the 4% inches at the 
hides sold at 7c flat fob. In car- wining io take Cy eee oe > aki — 

) * 36c level. Pigskins confusing. While there 
lots, glue hides ranged 6-64c and 


country bulls 4%-5c fob. shipping r ey we eards aveilablc - ie a ener nie Ag one quarters 
points. l6c for & in les up, averaging not quite as yearish as others, 
inches, 80/20 selection, combined Reports that Para grey peccaries 

Calf steady. After trying for with 9 inches up, averaging 10 inches available at $1.50 fob., basis import 

2'oe advances, big packers were able at 24c. Other selling quarters asking ers, and that it was difheult to ob 

to obtain only steady prices. Two of up to 25c for the larger sizes. tain a counter bid, Other sellers 

the big packers quietly moved north- Java ring lizards held for $1.05 however, state that if they had offer 

ern calf at 30c for heavy and 35e for for 25 centimeters and up, averaging ings at that price, they would prob 

light, unchanged from previous trad- 30 centimeters, 50/50 selection, but ably be able to do the business. 

ing levels. River heavy and light calf — ' ie ; 

held at steady prices of 25-2 yf oma 
Offerings of big packer his fied 

to stir up interest ‘and river kip avail . 

able at 22c slow to move. ~ Abda Ancol 4 

one hig packer sold 3,000 Evansville \ { 

and Kansas City overweights at 2lc. A L (a . 
Trading involving about 10,000 ee ° \ fe for producing... 

regular slunks by three of the big 

packers at $1.45, a decline of 5c from 

the basis of trading some time back. BETTER LEATHERS 

Large hairless nominal around 80c. 

Although some small packers held & ) 

good northern allweight calf at prices y 7 MORE ECONOMICALLY 

ranging up to 25-26c, interest from # 6 

tanners limited and buyers’ ideas oy £ / <—,' 


20)-22c. j _ 
Following sales of small packer f ; : ' EXTRACTS 
kips noted last week at 15c, reports | : PANCREATIC BATES © FILLERS 


of some midwest productions going 


as low as 13!ac. Country allweight S i SOLE LEATHER FINISHES 
calf in carlots held at 15-l6c, while 


one lot of about 6,000 country kip = TANNER’'S SUGAR e TANNER’S LIME 
sold at 10c. j ; 
CHEMICALS 


v 
We invite your inquiries and permission to 
prove better yields with LINCO PRODUCTS 





around 


Dry sheepskins drag. At the 
\ustralian wool sheepskin auctions. 
Sydney reported 43,000 skins offered, 
Medium and strong crossbreds firm 


while all other descriptions par to , ee . 
two pence dearer, pC 5 ¥ L. H. LINCOLN & SON, INC. 


In the hair sheepskin varieties. & ee COUDERSPORT, PENNA 


only occasional sales reported with Be: Es ; 
Brazil cabrettas the most active eB a. = @ 
Offerings of Pernambucos at $12.50 a F | @ si % 
per dozen fob. and Cearas at 50c per mm se = we 
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While last confirmed sales of Chaco 
carpinchos at $2.20 fob., basis im- 
porters, unconfirmed reports of sales 
below this figure. Wet salted capi- 
varas last sold at $1.62 fob., basis 
importers. 


Horsehides hold, Northern 
slaughterer whole hides remained 
unchanged at last trading levels rang- 
ing $7.00-7.50 trimmed fob. with 
untrimmed hides nominally about 
$1.00 more. 

Some buyers this week indicated 
their limits were at the inside price 
even though sellers held limited of. 
ferings at the outside price and even 
higher. Some trimmed renderer 
hides sold as low as $6.50 fob. 

Northern fronts eased on sales at 
$4.75-4.85. Although 22” and up 
butts held at $3.75-3.90, buyers no 
longer willing to meet these prices 
and named ideas down to $3.50, 


Sheep pelts moving. Furthe: 
sales of good quality big packer 
shearlings made at steady prices, 
No. 1s bringing $2.50, No. 2s $1.35 
and No, 38 75e. 

Clips again brought $3.25 but one 
small choice lot of around 400 or 
SOO sold this week by a big packer 
at $3.50, However, more clips of- 
fered at the latter price along with 
No, 1 shearlings at $2.75 but buyers 
hesitant to reach. 


Some packer western lamb pelts of 
very good quality sold to mouton 
tanners at $2.75 each. Earlier busi- 
ness to pullers involved western and 
native lamb pelts combined at $2.65 
per cwt. liveweight basis. No new 
business in full wool dry pelts. 

Pickled sheep skins sold at $9.25 
per dozen but pickled lambs slow to 
move at $8.50-9,00 per dozen. 


Goatskins hold own but show 
little promise of change. Most of 
market appears firm at origin. Hope 
is that spring leather run will start up 
business again. 

Group 4 Amritsars held at $8.75 
per dozen, c&f. with lower bids turned 
down, Special group 4 skins last 
brought $9.25-$10.00. Madras Dec- 
cans also held firmly at $9.25 for 
1.70/1.80 |b. skins. Caleuttas much 
too high for domestic tanners. 

Batis types last sold at $9.50 for 
4/40/20. 115/120 lb. skins. Tanners 
show little interest in these or for 
genuine Batis at $11.75 for 115 lb. 
skins. 

In Brazil, Pernambucos and north- 
ern Brazil goatskins last sold at 90¢ 
per lb. fob. Shippers now ask 92c 
and market expected to tighten since 
these skins are coming into spring 


season, 








Don't Trust To LUCK! 


Protect yourself against costly 
accidents by installing the best 


Embossing and Graining 


Machine Guards 


Manufactured by 


BOYLE MACHINE & SUPPLY CO. 


36 WALNUT 8T., PEABODY, MASS. 

















RIVER PLATE 
CORPORATION 


405 LEXINGTON AVE., CHRYSLER BLDG., NEW YORK 
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UNEXPECTED REPRIEVE 





Boston Artery Change 
To Spare South Street 


Boston’s leather and shoe industry 
had good if unexpected news this 
week. In what amounts to a last 
minute reprieve, Public Works Com- 
missioner John A. Volpe announced 
that modification of the new Boston 
Central Artery Route will save five 
buildings and eliminate closing of 
South St. in the leather district. 

Maxwell Field, executive vice pres- 
ident of the New England Shoe and 
Leather Association, hailed the change 
as removing “the last objection our 
industry has to the artery.” Under 
the previous route, the artery would 
have cut through the center of the 
leather district, necessitating the re- 
moval of many sales offices. 

Field said the change provides “a 
vital link between leather companies 
located on South St., between Knee- 
land and Summer Streets, and other 
firms in the United Shoe Machinery 
building on Federal St. and a build- 
ing at 10 High St.” 

Members of the Boston garment 
industry as well as Chinatown rep- 
resentatives hailed the change, which 
will save the city some $250,000 in 
assessed valuations by avoiding the 
five buildings—numbers 44-46, 48- 
50, 52-54 and 73-75 South St., and 
649-659 Atlantic Ave. 

Field pointed out that the new 
route will expedite all traffic within 
the leather district while enabling all 
leather and shoe firms to remain in 


their present locations. 
@ 
Walter Bruns Retires 


Walter Bruns, sales manager of the 
Roblee Division of Brown Shoe Co. 
for the last five years, has announced 
he will retire as sales and general 
manager at the end of the present 
selling season. 

Bruns will be on a leave of absence 
from Brown to visit his son in Japan. 
When he returns to St. Louis later 
this winter, he will rejoin the com 
pany in a sales capacity. No succes 
sor has been named as yet. 
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Wanted and For Sale 





For Sale 


DIE CUTTING & 
PRESS 
Bed 67” x 40” 
Ram 60” x 40” 
Stroke 3%” 
Joseph HYMAN & Sons 
Tioga, Livingston & Almond Sts 
Philadelphia 34, Pa 


SEYBOLD EMBOSSING 


Contract Finishing Wanted 


FOR tear-offs and small splits. Equipped with 
spraying equipment. Contact: 


P. L. SULLIVAN LEATHER CO., 
Donald Street, 
Manchester, N. H 


Blue Splits 


SHAVED AND LEVELED to your specifica 
tions Any weight and quality to your re- 
quirements. 
Address H-10, 
c/o Leather and Shoes 
300 W. Adams 8t 
Chicago 6, Ill 


SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 


Research and Government Work a Specialty 
E-4 19 Pingry Place, Elizabeth 3, N. J 
Elizabeth 3-7336 


Wanted 


BAKER LAYTON seasoning machine, 5 ft 
with conveyor complete State condition and 
price 
Address K-10 
c/o Leather and Shoes 
300 W. Adams 8t., 
Chicago 6, Il 


Measuring Machine 


MEASURING MACHINE WANTED: 5’ or 6’ 
Turner Korrect in very good condition in 
New York area 
Address K-11 
c/o Leather and Shoes 
300 W. Adams St 
Chicago 6, I 





. 
Bargains 
leather Remnants, and plenty of it. 
serted to specifications. Textiles of 
all kinds in full piece, remnants and 
block cuts. Bargains. Only Bargains. 
7 Floors of Bargains. 
CENTRAL MERCANTILE CO., 
742 W. Taylor St., 
Chicago 7, Ui. 











Blue Splits Wanted 


BLUE SPLITS WANTED. Car or truck load 
Untrimmed or trimmed Also Blue 
Steady user 


quantities 
Shoulder Splits, ete 
Address K-5 
c/o Leather and Shoes 
300 W. Adams 8t 


Chicago 6, Il 


Tng. Mchy. for Sale 


MACHINERY FOR SALE for qu 


PANNING 
t $40,000 


erificing ipproximately 
worth of tanning machinery 
$12,000 Contact u at 305 N. Clark Road 


El Paso, Tex 


slightly use for 


Do not write if not rea 
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Rates 


Space in this department fer dispiay ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted"’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘Help 
Wanted”’ and ‘‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.’’ 

Minimam space accepted: 1 inch. Copy 
must be in our hands not iater than 
Monday morn for publication in the 
issue of the following Saturday. 
Advertisements with box sumbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 











For Sale 


BRAND NEW, not used 1-6 P 
220 Volt, 60 cycle, class 2510 
Address Box W-9 
c/o Leather and Shoes 
10 High 8t 
Boston 10, Mass 





Help Wanted 





Salesman 


WELL ESTABLISHED manufacturer in the 
East is interested in securing the services of 
a representative in the Middle West familiar 
with pigment and top finishes, resins, binders 
lacquers and other specialties for the tanner's 
use Write in detail concerning age, experi 
ence and compensation desired All replies will 
be held in strict confidence Address K-s 
c/o Leather and Shoes, 300 W. Adams St 


Chicago 6, Ill 


An Experienced Man 


Preferably with emphasis on the finishing of 
leather, wanted by old established, progressive 
company Some intermittent travel periods are 
required 

Please state detailed experience and, if con 
venient, submit photograph. Location in Middle 
West Replies treated confidentially Address 
K-13, c/o Leather and Shoes, 300 W. Adama 
St., Chicago 6, Ill 


Supt. 

TAKE CHARGE of medum size tanner 
Some Knowledge of vegetable tanning helpfu 
\ddress K-14 
Oo Leather and Shoe 
10 W. Adams 8t 
Chicago 6, I 


Representative Wanted 


LARGE WELL KNOWN Shoe Buckle Mar 
representative in Tennessee 
sociated with Shoe Industr 
Box W-&8, ¢/o Leather and 
Joston 10, Maas 


facturer desire 
irea Person 
preferred Address 
Shoes, 10 High 





Situations Wanted 





* + 

Sales Or Administration 
WIDE EXPERIENCE over 20 years, sales 
merchandising production, all types calf and 
ide upper leathers and splits Capable devel 
oping new lines and new fields kx perienced 


Address Box W-4 


Boston 16 


tannery management 


ind Shoes, 10 High st 


LEATHER and SHOES 


Splitter - Supervisor 
EXPERIENCED—Thorough knowledge 


splitting and maintenance of splitting 
machines. 

Please state fully what you have to 
offer. Replies confidential. 
Principals only. NO Shoppers. 


Address K-7, 
co Leather and Shoes, 
300 W Adams St., 
Chicago 6, Til. 


Desires New Position 


FOR MANY YEARS | have been associated 
with the Brightman Leather Co. in Brooklyn 
N. Y., as finisher of fancy leathers—goat 
sheep and sides: also luggage and garment 
leather, with full charge of finishing de 
partment. 
Address W-6 
c/o Leather and Shoes 
20 Vesey St. 
New York 7, N. Y. 


Side Leather Staff 


TANNER SUPT Expert Splitter & Dry Dept 
Supervisor ill highly ind experience 
of quality elb combinatior 


qualifie 
in the production 
and’ glove tannages 
Address K-15 
c/o Leather and Shoe 
mo W Adama St 


Chicago 6, I 


Fitting Room Foreman 


VAILABLE AT ONCH Long exXperte r r 
vyomens novelt cement and California pro 
hoes Can submit excellent reference if «ce 


Willing to go anywhere. Write Box W-7 
10 High St Boaton 10 


ired 
o Leather and Shoe 


Mass 





Deaths 





Henry C. Schumacher . . . 

fanning executive, died Sept 15 in 
Milwaukee, V/is., 
He had been in ill health for the past 
super 


after a long illness 
two years. One-time assistant 
intendent of the former Bay View tan 
nery of Pfister Vogel Co 
as employed for 27 years, Schu 
macher was Kepec 
Chemical ¢ orp. of Milwaukee for the 
last 10 years. A native of Milwaukee 
Schumacher was active in religious and 
He leave his wif 
Howard W.; and a 


| thel I Schneider 


Vv here he 


emplo ed by 


fraternal affairs. 
Alvina; a son, 


daughter, Mrs 


fanning 


Moe H. Kaufman... 81 
executive, died Sept, 13 in Le Roy 
Hospital, New York City ifter an 
several eek be Na i 
former vice president of Kaufman & 
Falk, Inc., New York 
with which he was associated for many 
cat Kaufman was familiar figure 
in New York trade circl He leave 


i on Sidney ‘S ind two brother 
Walter 


illness of 


leather firm 


ind fe roe 


Continued o1 





Deaths Index to Advertisers 





J. Maurice Swenson . . . shoe sup- A 
plies manufacturer, died Sept. 14 in Amalgamated Leather Co.'s, Inc. 


a Manchester, N. H., hospital, He was American -netng Co. 
founder and owner f le American Stay Co. 
€ « yw ne of Swenson Riess dteckes Se, 


Machine Co., Manchesier maker of Anglo-American Hides Go., Inc. 
shoe stretcher irons, before his retire- Atlas Tack Corp. 

ment several years ago. A native of 

Sweden, he had lived in Manchester B 


for the past 60 years and had been Barrett & Co., Inc. 
Bata Engineering, Div. of Bata Shoe Co. 


58 
60 
14 
45 
61 
59 


13 


*xT "y | j g ft J 7 17 4 f 
extremely active in organizational os Gnade th. 485 


affairs. Beckwith Mfg. Co. 


Eugene J. Barry .. . shoe executive Beggs & Cobb, Inc. 
8 J y saclay seta Boston Machine Works Co. 


died Sept. 13 in a Hanover, N. Pies Boyle Machine & Supply Co. 
hospital after a long illness. A World 

, . 
War I veteran, he was foreman of the Cc 
chemical division of International Carr Leather Co. 
Shoe Co.'s Manchester, N. H., plant. Clayman, Philip, & Sons, Inc. 
He had lived in Manchester all his 
life. Barry was active in various D 
sporting activities for most of his life. 
Surviving are a_ sister and two E 


brothers, 
(Other Deaths on Page 60) 


Diamond Alkali Co. 


Eberle Tanning Co. 


10 

3 
59 
68 


40 
71 





GENUINE KANGAROO 


Glazed Black and Colors 
Dull Yellow-Back 
Dull Blue-Back 





BLACK KID SUEDE 





Sales Representatives 


JOUN METZ LEATHER CO. JOHN G. FREEMAN CO. 
BOSTON, MASS. MILWAUKEE, WIS. 
R. C. ANTON CO. 
ST. LOUIS, MO. 


ZIEGEL, EISMAN & CO. 


Division of Goldsmith Leather Co., Ine. 


121 PARIS ST. NEWARK 5, N. J. 











ecrcney 
LICHTMAN (ne nee 
= Complete Line of 


GLOVE 
stcihee TANNED SIDES 


IN ALL POPULAR COLORS 


J.L.&S 


LEATHER and SHOES 


F 
Fiber Chemical Corp. 
Freeman, Gilbert, Inc. 


G 
Garlin & Co., Inc. 
Gebhardt, A. L., Co. 
Goldsmith Leather Co. 
Greiner, William, Co. 

H 
Harvard Coated Products Co. 
Health-Step Leathers, Inc. 

1 
International Ticket Co. 


Irving Tanning Co. 


K 
Knox, Joseph E., Co., Inc. 


L 


Lawrence, A. C., Leather Co. 


Lichtman, J., & Sons 
Lincoln & Son, Inc., L. H. 
Linen Thread Co., Inc., The 
Loewengart and Co. 

Los Angeles Tanning Co. 
Lynn Innersole Co. 


Moore Fabrics 


N 
North & Judd Mfg. Co. 


P 
Pawling Rubber Corp. 


Regano Box Toe Co. 
Reilly-Whiteman-Walton Co. 
River Plate Corp., The 
Ronci, F., Co., Inc. 

Rotary Machine Co., Inc. 
Rueping, Fred, Leather Co. 


s 
Salem Oil & Grease Co. 
Schiff, Lawrence, Silk Mills 
Seal Tanning Sales Corp. 
Standard Dyewood Co., Inc. 
State Street Trust Co. 
Stedfast Rubber Co., Inc. 
Superior Tanning Co. 


T 


Taber Pump Co. 
Tanexco, Inc. 


United Last Co., Div. of USMC 


United Shoe Mchy. Corp. 


61 
39 


54 
64 


. 70 
36 & 37 


Back Cover 


56, 62 & 


17 & Insert facing Page 


United Tanners, Inc. 


Ww 
Windram Mfg. Co. 
Winslow Bros. & Smith Co. 
Wright-Batchelder Corp. 


Insert facing Page 


Y 


Young, W. J., Machinery Co., Inc. 


Ziegel Eisman Co., Div. 
Leather Co. 


Goldsmith 


46 


47 
70 
67 
it 
56 
65 
49 


70 
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CLASSIC 


FOUNDATION 


FOR FINE SHOES 


For an assured foundation that 
gives a new meaning to com- 

fort and longer-wear, specify 
Philson Fitted Insole Strips. . . 

exactingly uniform and custom- 
designed for your own needs. 

Look to Philson for the new 
version in high quality at eco- 


nomical cost. 


| 
| 
y 
{ 
0) ) 
IS ) ” 
Par TED INSOLE STRIPS 
REPRESENTATIVE IN PRINCIPAL SHOE CENTERS 
: MANUFACTURERS OF FITTED INSOLE STRIPS 
, PLATFORM MATERIAL ©¢ FELT AND FIBRE PRODUCTS 
yf lA / 
hilyp UNM | Doras IM, 
ee 


274 BROAD STREET + LYNN +> MASS 





a » Combine High Style 
and Comfort 


with 


A new development by HARVARD. 

Here we have fashionwise comfort for all types of shoes. 

Now being adopted by more an dmore makers of conventional 
om type footwear. 
THE FOAM Rl BBER Cushions the foot and conforms to the regular size of the 
Is COMBINED TO shoe. No extra manufacturing operations required no 
KIDKO LEATHERBASE need for extra patterns or dies to insure proper fit it 
SOCK LINING OR SHLEERTINGS works tke vour regular sock lining. 


HARVARD COATED PRODUCTS CO., Inc 


112 NORFOLK AVENUE ROXBURY, MASS. 


REPRESENTATIVES 
J. B. ROBERSTON 


HAROLD FINEN FRANK GORDON INDUSTRIAL LEATHERS Cuthbert’s Bidgs 
722 Kast Washington Bivd 12 Plein St 


834 Reedy Street New YVork City 
Cinctonati, O las Angeles, Calif Capetowa@® So. Africa 


ALLEN SHACKELFORD SHOE FACTORY SUPPLIES 
06 No. Bay Ridge Ave 1200 So. Grand Bivd 


Milwaukee 11, Wise St. Louis 4, Mo 





